AGENDA
Work Session
Huron-Clinton Metropolitan Authority
Board of Commissioners Meeting
March 10, 2022 — 10:00 a.m.

Administrative Office and Via Zoom

https://us02web.zoom.us/j/88072622453?pwd=enI5WHFrV3Q1Yk5VTTdzT2s2VEhhUT09

Meeting ID: 880 7262 2453 / Passcode: 681049
Dial by your location: +1-929-205-6099 U.S. (New York) / +1-312-626-6799 U.S. (Chicago)

Call to Order

Chairman’s Statement

Introduction of Speaker — Artina Carter, Chief of Diversity, Equity and Inclusion

Keynote Address — Johann Hari
a. Questions and Answers — Board of Commissioners, Mr. Hari

Public Participation

Commissioner Comments

Motion to Adjourn


https://us02web.zoom.us/j/88072622453?pwd=enl5WHFrV3Q1Yk5VTTdzT2s2VEhhUT09

PUBLIC HEARING

Michigan Natural Resources Trust Fund Grant Applications
Huron-Clinton Metropolitan Authority
Board of Commissioners Meeting
March 10, 2022 — 1:00 p.m.

Administrative Office and via Zoom (for the pubilic)

https://us02web.zoom.us/j/88520055982?pwd=cnUzKOFpM3Q1NmhOMHYrbOtKUFALQT09

Meeting ID: 885 2005 5982 / Passcode: HCMA2022
Dial by your location: +1 929 205 6099 (New York) / +1 301 715 8592 (Washington, D.C)

1. Call to Order

2. Chairman’s Statement

3.  Motion to Open Public Hearing

4. Grant Applications Overview — Jay Bibby, Interim Chief of Planning and Development

a. Delhi Metropark, located at 3902 E. Delhi, Ann Arbor, MI 48103.
1. The proposed project would make improvements for accessibility along the Huron
River by renovating the site to add a new floating dock system and launch/take-out
area using universal design principals.

b. Lake St. Clair Metropark, located at 31300 Metro Parkway, Harrison Township, M| 48045.
1. The proposed project for Lake St. Clair Metropark would improve the West Boardwalk
and associated amenities for accessibility using universal design principles
c. Stony Creek Metropark, located at 4300 Main Park Road, Shelby Township, MI 48316.

1. The proposed project at Stony Creek Metropark would improve accessibility of the
Reflection Nature Trail and associated amenities using universal design principles

5. Public Participation

6. Motion to Close Public Hearing

Note: Action on grant applications will be taken during the regular meeting of the Board of
Commissioners following the public hearing.


https://us02web.zoom.us/j/88520055982?pwd=cnUzK0FpM3Q1NmhOMHYrb0tKUFdLQT09

Agenda
Huron-Clinton Metropolitan Authority
Board of Commissioners Meeting
March 10, 2022 — 1:00 p.m.

Administrative Office and via Zoom (for the public)

https://us02web.zoom.us/j/88520055982?pwd=cnUzKOFpM3Q1NmMhOMHYrbOtKUFdLQT09

Meeting ID: 885 2005 5982 / Passcode: HCMA2022
Dial by your location: +1 929 205 6099 (New York) / +1 301 715 8592 (Washington, D.C)

1.  Call to Order

Chairperson’s Statement

Public Participation

Approval — February 10, 2022 regular meeting minutes
Approval — March 10, 2022 Full Agenda

onsent Agenda

Approval — March 10, 2022
Approval — Director's Employment Agreement Extension pg. 1
Approval — January / February 2022 Financial Statements
Approval — February 2022 Appropriation Adjustments pg. 15
Report —Capital Project Fund Update pg. 17
Report —Major Maintenance Update pg. 23
Approval/Resolutions — Grant Applications
1. Delhi Metropark — Launch and Take-Out Improvements (MNTF grant) pg. 26
2. Lake St. Clair Metropark — West Boardwalk Improvements (LWCF grant) pg. 28
3. Stony Creek Metropark — Reflection Trail Improvements (LWCF grant) pg. 30
4. Stony Creek Metropark — Reflection Trail Improvements (MNTF grant) pg. 32
g. Purchases

1. Report — Purchases over $10,000 pg. 34

2. Total Spend and Vendor Location pg. 35

3. Beach Sifter, Lake St. Clair pg. 37

4. Compact Wheel Loader, Lake Erie pg. 38
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Regqular Agenda
7. Reports
A. Administrative Department
1. Presentation — Detroit Riverfront Conservancy pg. 39
2. Approval — 2022 Major Media Buys pg. 40

B. Departmental Updates
1. Report — 2022 Deer Herd and Ecosystem Management Plan Update pg. 155
. Report — Marketing Update pg. 156
. Report — Planning and Development Update pg. 161
. Report — Interpretive Services Update pg. 180
. Report — DEI Update pg. 187

2
3
4
5
Financial Department

1. Report — Monthly Financial Review pg. 190

D. Engineering Department

1. Bids — West Branch Accessibility Walkway, Stony Creek pg. 198

2. Bids — Oakgrove Dog Off-Leash Fence Installation, Stony Creek pg. 200
3. Bids — Fishing Pier Reconstruction, Lake St. Clair pg. 202


https://us02web.zoom.us/j/88520055982?pwd=cnUzK0FpM3Q1NmhOMHYrb0tKUFdLQT09

10.

11.

12.

Leadership Update
a. Swim Program pg. 204
b. Juneteenth Event pg. 248
Other Business
Public Participation

Commissioner Comments

Motion to Adjourn

A work session will take place prior to the regular meeting
Thursday, March 10, 2022 — 10:00 a.m.
Administrative Office and via Zoom

The next regular Metroparks Board meeting will take place
Thursday, April 14, 2022 — 1:00 p.m.
Indian Springs Metropark — Environmental Discovery Center
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HURDW-CLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Randy Rossman, Chief of Human Resources and Labor Relations
Project Title: Approval — Director’'s Employment Agreement Extension

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve the Director's Employment Agreement Extension
as presented.

Attachment: Employment Agreement Extension
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6-a-1

EMPLOYMENT AGREEMENT

THIS AGREEMENT is entered into on this 10" day of March, 2022 by and between Huron-
Clinton Metropolitan Authority, a public body corporate of the State of Michigan having offices at 13000
High Ridge Drive, Brighton, Michigan, 48114, hereinafter referred to as “Authority,” and Amy
McMillan, whose legal address is 3483 E Mt Morris Rd., Mount Morris, Michigan, 48458, hereinafter
referred to as “Employee” or “Director.”

WHEREAS, the Authority desires to employ Employee and Employee desires to become employed by
the Authority as Director, upon the terms and subject to the conditions hereinafter set forth.

NOW, THEREFORE, in consideration of the promises and the mutual covenants and agreements
hereinafter set forth, the parties hereby mutually agree as follows:

1. Employment and Duties.

1.1 The Authority agrees to employ Employee as Director. Employee is employed with those
working duties and responsibilities set forth in the Position Description that is attached hereto
and made a part of this Agreement as Exhibit A and as described in applicable sections of
the Huron-Clinton Metropolitan Authority By-laws and such other duties as may be
determined and assigned to Employee by the Board of Commissioners of the Authority from
time to time. In performing her duties under this Agreement, the Director position serves as
the Chief Executive Officer of the Authority and performs a variety of administrative and
managerial duties related to the operations of the Authority. The position reports directly to
the Board of Commissioners to promote the purpose and vision of the 13 Metroparks and to
provide leadership, development, and direction in the development and implementation of
short, and long-range plans, ensuring that the mission and core values of the Authority are
achieved; and to develop policies, procedures, and processes as needed to implement the
decisions and policy directives of the Board of Commissioners. The Director’s duties and
responsibilities include, but are not limited to, the following:

e Director shall be responsible for the approval of all purchase orders and commitments for
equipment and material and the employment of all services for the activities of the Authority,
authorized or directed by the Board of Commissioners.

e Director may make purchases or commitments for an amount not exceeding the purchasing
limit set forth in the Authority’s Bylaws or purchasing policies (currently, Twenty Five
Thousand Dollars and No Cents ($25,000.00), but subject to change by the Board of
Commissioners) (the “Purchasing Limit”), without prior approval of the Board of
Commissioners, provided that written confirmation has been received from the Controller
that money has been appropriated and is available for such purposes. Purchases shall be made
only after having received as many quotations as practicable from qualified bidders, in
accordance with the Board of Commissioner’s approved purchasing policy.

e For any expenditure in an amount in excess of the Purchasing Limit, Director shall obtain
bids and present tabulations to the Board of Commissioners for approval. Bids will not be
required for the purchase of land, for payrolls, or the employment of professional or
specialized services. This paragraph shall be effective except in case of written contracts
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which have previously been approved by the Board of Commissioners. In such cases, the
terms of the Contract shall govern.

e Director shall certify all invoices for property or services, stating that such property or
services were duly ordered, have been received and are satisfactory.

o Director shall certify the payrolls of all employees.

e Director shall perform any and all other duties and responsibilities assigned to her by the
Board of Commissioners, from time to time.

1.2 Employee agrees to accept employment with the Authority on the terms and conditions set
forth in this Agreement and agrees to devote Employee’s full and exclusive business time,
best efforts, energy and skill to fulfilling the duties of the Director position. Employee must
comply with the policies and procedures of the Authority regarding personal conduct,
conflicts of interests, anti-harassment, and other policy statements applicable to employees.

1.3 Employee shall perform services in a diligent and professional manner in accordance with
the terms of this Agreement and Authority policies. Employee represents that professional
services performed under this Agreement shall be performed in a manner consistent with the
level of care and skill ordinarily exercised by professionals in her field of expertise.
Employee shall comply with all Authority policies with respect to safety and conduct, in
accordance with Authority policy documentation.

Duration of Contract and Termination.

2.1 This Agreement shall be effective at the start of the business day on March 10, 2022 (the
“Commencement Date”), and shall continue to and including April 30, 2027 (“Expiration
Date”), unless earlier terminated by either the Authority or the Employee pursuant to this
section 2. Subject to the terms of this Agreement, it is understood that Employee’s
employment relationship with the authority may be terminated at any time by either party
with or without cause, and shall be regarded as an “employment at will.” Either party may
terminate this Agreement at any time, with or without cause, and with at least 30 days written
notice. This Agreement may be extended only by approval of the Board of Commissioners
and mutual written agreement signed by the Employee and the Chair and Secretary of the
Board of Commissioners, and Employee shall have no expectancy that this Agreement or
Employee’s employment will be automatically or otherwise be renewed or extended without
such approval and mutual written extension.

2.2 In the event the Authority terminates this Agreement prior to the Expiration Date for reasons
other than those constituting “Good Cause” as defined in this Section, the Authority will pay
Employee a severance payment equal to six (6) months of salary provided Employee executes
the Confidential Separation Agreement and Release attached as Exhibit B. In the event the
Authority terminates this Agreement prior to the Termination Date for reasons constituting
“Good Cause” as defined this Section, the Employee will not be entitled to any severance
payment or further salary payments, benefits or credits beyond the date on which Employee
IS terminated.

As used in this Agreement, “Good Cause” shall mean any of the following, individually or
collectively:
2
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(@) Deliberate, material and serious refusal or unwillingness to perform the duties set forth
in this Agreement;

(b) Gross negligence, fraud or dishonesty;

(c) Conviction of a felony or of any offense or violation involving dishonesty, fraud,
misappropriation, or theft;

(d) A deliberate or serious violation of any written rule, policy, regulation, bylaw or
directive of the Authority; or

() Conduct which has a material adverse impact on the fiscal integrity of the
Authority.

Termination Due to Incapacity or Inability to Perform Duties.

In the event that Employee is unable to perform the essential functions of the Director position,
with or without reasonable accommodation, by reason of illness, accident, disability, or
incapacity for a period of more than three (3) months, the Board shall have the right upon 30
days written notice to the Employee, to terminate Employee's appointment as Director and this
Employment Agreement, and all obligations of the Authority shall thereupon cease, except as
otherwise required by any disability insurance policy provided by the Authority to non-
bargaining administrative employees and in effect at the date the incapacity occurs. During the
three-month period during which the Employee is unable to perform the functions of the
Director’s position, as described herein, the Employee shall receive such paid leave benefits as
are available to non-bargaining administrative employees.

If the Board of Commissioners deems Employee disabled, totally incapacitated, or incapable of
carrying out the duties as Director, with or without reasonable accommodation, the Board of
Commissioners reserves the right to require Employee to submit to a medical examination, either
physical or mental. Such examination shall be performed by a physician licensed to practice
medicine in the State of Michigan, paid for and selected by the Authority.

Compensation.

The Authority shall compensate Employee at the rate of One Hundred Sixty-Five Thousand
Dollars and Zero Cents ($165,000.00) per annum, payable biweekly subject to withholdings
required by law and in accordance with the Authority’s normal payroll practices. Changes in
the annual salary may be made in the sole discretion of the Board of Commissioners. Upon the
commencement date of this agreement, Employee will be paid a $5,000.00 signing bonus.

Benefits.

Employee shall be eligible to receive such hospitalization, dental, vision, life, and disability
insurance coverages as apply to other non-bargaining administrative employees of the Authority,
which are subject to change by the Authority. Employee’s coverage under and participation in
such insurance programs shall be governed by the same eligibility restrictions, premium co-pays,
and deductibles, and other conditions that the Authority imposes from time to time. Employee
and the Authority hereby agree that the Authority reserves the right to amend, modify, or
terminate any employee benefit or other welfare benefit program in its sole discretion. The

3

4/257



Authority shall pay one time each year of this Agreement all medical expenses incurred by
Employee not covered by insurance for Employee to receive a comprehensive health physical by
her physician of choice. Nothing in this Agreement shall vest in Employee any right to any
particular health care benefit, level of benefit, or program.

Employee shall be eligible to participate in the Authority’s applicable retirement plans that apply
to non-bargaining unit administrative personnel, which are subject to change by the Authority.
Except as otherwise provided in this Agreement, the conditions of participation and accrual of
service in such plan shall be governed by the plan documents. Employee agrees that the
Authority reserves and retains the right to terminate, modify, or amend the applicable pension
plan at any time and in its sole discretion.

Vacations, Personal Leave, Paid Sick Leave, and Holidays; Business Vehicle.

Employee shall be eligible to receive and use paid vacation and holiday leave, paid
personal/comp leave and paid sick leave on the same terms and conditions as apply to other non-
bargaining unit administrative employees of the Authority, provided however that the Employee
shall accrue vacation leave at a rate of four (4) hours per week (26 days annually).

Subject to Authority policy, the Authority will provide Employee with a vehicle for business use.

Expenses.

The Authority shall reimburse Employee for cellular phone charges and travel expenses
Employee incurs in connection with Authority-related business activities. Reimbursement shall
be made in accordance with the Authority's approved budget and Mobile Phone Policy and Travel
Reimbursement Policy applicable generally to other Authority employees, which is subject to
change by the Authority.

Confidential Information.

To the extent permitted by law, Employee agrees to treat the following types of information as
confidential trade secret property of the Authority: development and design specifications,
advertising and promotional materials, forecasts, marketing plans and strategies, pricing of
services, events and products; computer programs and instructions relating to the Authority’s
publications; employee benefits and personnel information and any other documents or
information which the Authority designates from time-to-time as confidential; or information
which relates to the activities of the Authority and which is not generally available to third
persons, including without limitation all specifications, designs, and plans relating to efforts to
market the Authority's parks, events, services and facilities.

Authority Property

Authority shall retain ownership of all property provided by Authority to Employee or otherwise
in the possession of Employee during the course of her employment, including material, supplies,
equipment, and computer software. The Authority shall have ownership of all documents,
reports, and files, in printed or electronic format, created by Employee pursuant to this
Agreement and her employment. Upon completion or termination of this Agreement, all such
property shall be returned to Authority by Employee.
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10.

11.

12.

13.

14.

15.

16.

Confidentiality.

During and after the term of Employee's services, Employee agrees to keep and maintain the
confidentiality of all trade secret and confidential information described in Paragraphs 8 and 11
of this Agreement, and other documents and property of Authority, and shall make no use of any
trade secret information, confidential information, documents, or property of Authority except in
the performance of the Employee's services rendered on behalf of Authority.

Intellectual Property.

All rights, title, and interest in and to any copyrights, patents, trade secrets, trademarks, service
marks, discoveries, inventions (whether patented or not), developments or other intellectual
property rights recognized by the laws of any country or state (the "Intellectual Property™) in any
works created individually or jointly by Employee (the "Works") are hereby assigned irrevocably
to, and shall vest exclusively in, the Authority. To the extent that, by operation of law,
Employee owns any Intellectual Property rights in the Works, Employee hereby irrevocably
assigns and transfers to the Authority all rights, title, and interest in and to such Works.
Employee agrees to execute all documents and perform all acts that the Authority may reasonably
request in order to assist the Authority in perfecting its rights to the Works.

Conflict of Interest

During the term of this agreement, Employee shall not engage in any activity or assist any other
person engage in any activity that would, in the sole opinion and discretion of the Authority,
constitute a conflict of interest in carrying out Employee’s activities, duties and responsibilities
pursuant to this Agreement or her position as Director.

Indemnification

Employee shall indemnify and hold harmless Authority, Authority’s officers, Commissioners,
representatives, and employees from and against any and all costs, losses, and damages caused
solely by the negligent acts or omissions of Employee in the providing of services under this
Agreement.

Entire Agreement.

This Agreement constitutes the entire agreement of the parties regarding the terms and conditions
of Employee's employment with the Authority, and supersedes any and all prior written or oral
communications, representations, promises, commitments, or understandings regarding
Employee's employment. This Agreement may be changed or amended only by an agreement
in writing signed by the Employee and by the Chair and Secretary of the Board of Commissioner.

Severability.

If any provision of this Agreement shall, for any reason, be held invalid or unenforceable, such
invalidity or unenforceability shall not affect any other provision of this Agreement, but this
Agreement shall then be construed as if such invalid and/or unenforceable provision had never
been contained herein.

Choice of Law and Severability.
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The terms of this Agreement are contractual and not a mere recital. The terms and conditions
of this Agreement shall be governed by and construed in accordance with the laws of the State
of Michigan.

17.  Waiver
Non-enforcement of any provision herein by either party shall not constitute a waiver of that
provision, nor shall it affect the enforceability of that provision or of the remainder of this
Agreement.
IN WITNESS WHEREOF, the parties hereto have signed this Agreement the date and year
written above in the first paragraph of this Agreement.
EMPLOYEE HURON-CLINTON METROPOLITAN AUTHORITY
By:
Amy McMillan Name: Jaye Quadrozzi
Its: Chair
Dated:
By:
Name: John Paul Rea
Its: Secretary
Dated:
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EXHIBIT A

POSITION DESCRIPTION

Director

GENERAL STATEMENT OF DUTIES: Under the direction of the Board of Commissioners, the Director
serves as chief executive officer of the Metroparks and provides strategic and operational leadership
for the organization.

SUPERVISION RECEIVED: This is an at-will position that works under the policy direction of the
Board of Commissioners.

SUPERVISION EXERCISED: The Director provides direction to and works collaboratively with the
Metroparks senior management team.

ESSENTIAL DUTIES & RESPONSIBILTIES:

e Provides leadership and direction in the development and implementation of short and long-
range plans, ensures that the mission and core values of the Metroparks are achieved.

e Develops policies, procedures and processes as needed to implement the decisions and policy
directives of the Board of Commissioners.

e Works in conjunction with the Board of Commissioners to develop a vision for the future of
HCMA.

e Provides professional advice to the Board of Commissioners and department heads.

e Engages the Board on policy matters and communicates information, analysis and
recommendations and options for Board consideration.

e Evaluates potential projects, programs and services to determine feasibility and makes
recommendations and reports to the Board of Commissioners.

e Communicates with the Board of Commissioners on a regular basis. Ensures that Board is
notified of issues and emergencies as they arise.

e Represents the Metroparks and collaborates with local and regional institutions and groups in
support of the Metroparks mission and goals.

o Identifies, measures and reports Key Performance Indicators (KPIs). Uses data to drive
operational improvements.

e Promotes the adoption of new technology to support operational efficiency and customer
service.

e Serves as final hiring and terminating authority for all personnel except those whose
appointment is made by the Board of Commissioners. Actively supports the development of a
diverse workforce and an inclusive organizational culture.

e Collaborates with all members of senior leadership to direct and administer operations to
achieve full and effective use of personnel, facilities and equipment and to establish a strong
productive organizational culture.

e Provides clear direction and feedback to HCMA department heads and holds them accountable
for results.

e Assures that Metroparks parks, amenities and services are responsive to the diverse population
of the region including urban residents and underserved communities.

e Monitors HCMA operations to ensure compliance with all applicable laws (including the
Americans with Disabilities Act), regulations, rules, policies, ordinances and HCMA bylaws.
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MINIMUM QUALIFICATIONS:

Required:

e Bachelor’s degree in a related field from an accredited college or university and/or demonstrated
experience and success in a relevant executive leadership role.
e Ability to perform the essential duties as listed.

Preferred:

e Master’s Degree in a related field from an accredited college or university.

e Ten years of increasingly responsible management level experience sufficient to demonstrate
ability to perform the required duties.

Three years of experience in an executive leadership role.
e Working knowledge of parks & recreation operations.

TOOLS & EQUIPMENT USED: Computer including financial, accounting, payroll, data base, scheduling,

publishing, spreadsheet, and word processing software; calculator, copy & fax machines; phone, radios,
automobile.

PHYSICAL DEMANDS: The physical demands described here are representative of those that must be
met by an employee to successfully perform the essential functions of this job. Reasonable
accommodations may be made to enable individuals with disabilities to perform the essential functions.

While performing the duties of this job, the employee is frequently required to walk, sit, talk and hear.
The employee is frequently required to use hands to handle, feel or operate objects, tools, or controls;
and reach with hands and arms. Specific vision abilities required by this job include close vision, color
vision and the ability to adjust focus.

WORK EVIRONMENT: The work environment characteristics described are representative of those an
employee encounters while performing the essential functions of the job. Reasonable accommodations
may be made to enable individuals with disabilities to perform the essential functions.

Employee generally performs work within an office environment. The noise level is usually
quiet. Occasionally, the employee will be required to work in outdoor environments and
will be subject to weather conditions to include heat, rain, and snow.

The Huron-Clinton Metropolitan Authority is an Equal Opportunity Employer (EOE).
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EXHIBIT B

CONFIDENTIAL SEPARATION AGREEMENT AND RELEASE

This Confidential Separation Agreement and Release (“Agreement”) is made and entered into
by and between Amy McMillan (“Employee”) and Huron-Clinton Metropolitan Authority (“HCMA”).
For value received and in consideration of the mutual covenants contained in this Agreement, and
intending to be legally bound, Employee and HCMA agree as follows:

1. Termination of Employment. Employee agrees that her employment with HCMA is
irrevocably ended effective (“Termination Date”), and that her employment will not be
resumed again at any time in the future. Employee further acknowledges that her agreement to not
apply for employment with HCMA is a material inducement for HCMA to enter into this Agreement.

2. Severance Benefits. In consideration of the release and promises made by the
Employee and HCMA in this Agreement and in full accord, satisfaction and discharge of any and all
obligations, agreements, contracts, commitments, understandings, or otherwise, HCMA agrees as
follows:

(a) to pay Employee a lump sum severance payment representing 6 (six) months of
salary in the gross sum of Dollars ($ ), less any
applicable withholdings or deductions required by federal, state and local law (the “Severance
Payment”). The Severance Payment will be made within 10 days of the Effective Date of the
Agreement as defined in Paragraph 12. Employee stipulates that she is not entitled to any
additional unemployment compensation benefits for the period of time represented by the
Severance Payment. Employee agrees that for purposes of calculating qualifying wages, the
Severance Payment is hereby allocated in equal amounts to all weeks for which Employee
receives any unemployment compensation award.

It is understood and agreed that the foregoing Severance Payment is good and valuable consideration
for this Agreement and does not constitute monies or benefits to which Employee is otherwise entitled
as part of her employment or separation from employment with HCMA.

3. Release of Claims. Employee, and her respective agents, assigns, attorneys,
employees, executors, heirs, offspring, relations, and spouse (current or former), release and forever
discharge HCMA and/or its respective successors, predecessors, assigns, affiliates, and their respective
past and present commissioners, officers, agents, representatives, attorneys, and employees,(hereafter
collectively referred to as “HCMA”), from any and all actions, causes of action, claims, demands,
liabilities, damages, including without limitation compensatory, exemplary, statutory, and punitive
damages, costs and attorney fees, in law or in equity, known or unknown, against HCMA, which
Employee had, now has and/or may or shall have by reason of any matter, fact, cause or thing of any
conceivable kind or character whatsoever, from the beginning of time to the effective date of this
Agreement, arising out of or relating to my employment with HCMA and the end of that employment.
This Agreement includes specifically, but not by way of limitation, any claims against HCMA arising
out of, or related to, any federal, state, or local laws, employment laws, or civil rights laws, including,
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without limitation, the Michigan Elliott-Larsen Civil Rights Act, the Michigan Persons with
Disabilities Civil Rights Act, the Michigan Wage and Fringe Benefits Act, the Michigan
Whistleblowers’ Protection Act, the Federal Civil Rights Acts of 1866, 1871, 1964, and 1991, Title VI
of the Civil Rights Act of 1964, the Age Discrimination in Employment Act of 1967 (“ADEA”), the
Older Workers Benefit Protection Act of 1990, the Family and Medical Leave Act of 1993, the
Pregnancy Discrimination Act, the Employee Retirement Income Security Act of 1974, the
Consolidated Omnibus Budget Reconciliation Act of 1985, the Americans With Disabilities Act of
1990, the Whistleblowers’ Protection Act, the Genetic Information Nondiscrimination Act of 2008, as
each may have been amended from time to time, and any claims arising out of, or related to, any
contract, any other federal, state, or local constitutions, statutes, rules, or regulations, or under any
common law right of any kind whatsoever, or under the laws of any county or political subdivision,
including, without limitation, any claims for any kind of tortious conduct (including, but not limited to,
any claim of tortious interference with a contract or an advantageous business relationship or
expectancy, negligent and/or intentional infliction of emotional distress, assault and/or battery,
defamation, or invasion of privacy), promissory or equitable estoppel, breach of HCMA’s policies,
procedures, rules, regulations, handbooks or manuals, breach of express or implied contracts, wrongful
discharge or dismissal, and failure to pay, in whole or in part, any compensation, bonus, incentive,
overtime compensation, vacation or leave pay, severance pay or benefits, other than that set forth in
paragraph 2 above, or payments of any kind whatsoever, including disability and medical benefits,
back pay, front pay, or any compensatory, special, consequential, punitive or liquidated damages,
attorneys’ fees, costs, disbursements, or expenses, or for any other reason or thing related in any way
to Employee’s employment with HCMA, and/or the end of that employment, up to the Effective Date
of this Agreement. However, Employee agrees and understands that this Agreement does not waive
or release any rights or claims that she may have to enforce this Agreement.

4. Agreement Not to Sue. Employee has not filed or caused to be filed any lawsuit,
complaint, or charge with respect to any claims she is releasing in this Agreement. Employee agrees
never to commence or prosecute any action or proceeding, whether in law or in equity, whether in a
court of law, by arbitration, by local, state or federal agency, or other legal proceeding, which, directly
or indirectly, is based on, results from, relates to or arises out of her employment with HCMA, and/or
the end of that employment; provided nothing in this Agreement prohibits Employee from filing a
charge of discrimination with the EEOC or equivalent state agency or participating in an EEOC or
equivalent state agency investigation; provided further however, that by signing this Agreement,
Employee waives any right to seek or accept any monetary or other relief of any nature whatsoever in
connection with any such charge, investigation, or proceeding. Employee acknowledges and agrees
that this Agreement provides her with full and adequate relief for all such claims and fully resolves any
claims, lawsuits, or agency charges that may or could have been brought on her behalf as of the
Effective Date of this Agreement.

5. Agreement As a Defense. Employee further agrees that this Agreement may be pled as
a full and complete defense to and be used as a basis for an injunction against any action, suit or other
proceeding based on the claims released by this Agreement which may be instituted, prosecuted or
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attempted by Employee or her respective agents, assigns, attorneys, employees, executors, heirs,
offspring, relations, spouse(s) (current or former), and successors.

6. Non-Admissions. Employee agrees and understands that this Agreement does not
constitute an admission of liability or wrongdoing on the part of HCMA, by whom liability is
expressly denied, and that this Agreement results from her and HCMA’s desire to resolve
expeditiously any and all potential disputed issues of law and fact.

7. Injuries or Disabilities. Employee declares and represents that no injuries, disabilities
or damage, physical or mental, have induced her to enter into this Agreement and she of sound mind
and body to do so.

8. Confidentiality.

A. Employee certifies that she has not disclosed the fact of this Agreement, nor its
terms or amounts, including the contents of this Agreement, to anyone other than her spouse (if any),
accountants, financial advisors, attorneys, or tax advisors, who have been advised of the confidentiality
requirement set forth in paragraph 8B.

B. Employee agrees that the existence, terms, and conditions of this Agreement
shall remain confidential. Therefore, Employee agrees that this information shall not be discussed or
published in any manner, be it orally, in writing, or otherwise, by Employee with or to any third party,
person or entity, except that Employee may discuss the separation allowance amount with her
immediate family members, accountants, financial advisors, attorneys, and tax advisors, who must be
advised in advance of the confidentiality requirement and agree to abide by its terms. Nothing in this
Agreement should be construed as prohibiting the disclosure of this Agreement or its terms to the IRS,
in response to a valid court order or subpoena, or in response to a request for public records pursuant to
Michigan’s Freedom of Information Act. Without limiting the generality of the foregoing, Employee
specifically agrees that she has not and shall not disclose information regarding the existence and/or
terms of this Agreement to any current or former employee of HCMA. Employee agrees that this
promise will never expire.

9. Name and Reputation, Cooperation and Return of Property. Employee agrees that she
will not make any unfavorable, disparaging, damaging, or defamatory statements or comments (written
or verbal) about HCMA,; however, she may supply truthful information in response to a subpoena or
government investigation. Employee further agrees that she will assist, cooperate with and make
herself available to HCMA in connection with the transition of her duties and responsibilities and with
any litigation or insurance claim settlements involving HCMA stemming from events which arose
during her employment with HCMA and return any HCMA property in her possession to HCMA
immediately.

10.  Complete Agreement. This Agreement contains the entire agreement between HCMA
and Employee with respect to the subject matter hereof, and the terms of this Agreement are
contractual and not a mere recital. Employee agrees that this Agreement supersedes all prior
agreements, understandings or writings about the subject matter hereof, whether oral or written.

11
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11. Governing Law. This Agreement, and each and every term and provision hereof, shall
be construed in accordance with the laws of the State of Michigan. If any provision of this Agreement
shall for any reason be held invalid or unenforceable, such invalidity or unenforceability shall not
affect any other provision hereof.

12.  Period of Review, Revocation and Voluntary Assent. Employee expressly
acknowledges that she has been advised and instructed that she has the right to consult an attorney and
that she should review the terms of this Agreement with counsel of her own selection before deciding
whether to sign this Agreement. Employee further confirms that she has been given twenty-one (21)
days to consider the terms of this Agreement, that she has been given the opportunity to review this
Agreement with an attorney, that she has had ample time to study this Agreement, that she has
carefully read the terms of this Agreement and is fully aware of the Agreement’s contents and legal
effects, and that she has executed this Agreement voluntarily and of her own free will. Employee
understands that she may revoke this Agreement within seven (7) days following its execution by
delivering a written notice of revocation to the Chairperson of the Board of Commissioners, 13000
High Ridge Drive, Brighton, Ml 48114. This Agreement automatically becomes effective and
enforceable on the eighth (8") calendar day after the date this Agreement is signed by Employee (the
“Effective Date”). Employee expressly acknowledges that this Agreement constitutes a knowing and
voluntary waiver under the Older Workers Benefit Protection Act and that this Agreement complies
with the provisions of the Older Workers Benefit Protection Act.

13. Medicare Acknowledgement. Employee affirms that she is not, and has never been, a
recipient of Medicare benefits. Employee further affirms that she has not sought medical treatment or
incurred medical costs through Medicare as a result of the claims alleged. Employee affirms that she
is under age 65 and is not otherwise eligible for Medicare, and that Medicare has not notified her of,
nor is she aware of, any Medicare liens applicable to her. Employee shall hold HCMA harmless from
any action by Medicare seeking payment of any past, current or future medical expenses for Employee.

14.  Accumulated Leave Balances. Employee acknowledges that the annual leave and sick
leave balances reflected on the Exhibit A attached hereto and made a part hereof are accurate.
Employee acknowledges that she is not entitled to any additional annual leave or sick leave balances
beyond those indicated on Exhibit A.

12
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15.  Severable Provisions. The provisions of this Agreement are severable. If any
provision is held to be invalid or unenforceable, it shall not affect the validity or enforceability of any
other provision.

THIS IS ARELEASE. READ BEFORE SIGNING.

Huron-Clinton Metropolitan Authority Employee

Chairperson (Signature)
Date:

Secretary

Date:

13
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" HURDN-GLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Shedreka Miller, Chief of Finance

Subject: Approval — February Appropriation Adjustments
Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve the February 2022 Appropriation Adjustments as
recommended by Chief of Finance Shedreka Miller and staff.

Background: The Metroparks ERP system provides a work-flow process to facilitate
departmental budget management. Requested transfers are initiated by department staff and
routed to the appropriate department head/district superintendent for review and approval.
Finance provides a final review of the approved requests to verify that they do not negatively
impact Fund Balance.

For the month of February, $44,501 was transferred between general fund operation accounts
and $191 was transferred between general fund accounts and capital project accounts.
Transfers were also processed within the capital project fund totaling $39,390. Fund Balance
was used to fund a consulting project and was approved by the director. This resulted in a
$72,500decrease to fund balance. Tax adjustments resulted in a $8,271 net decrease in fund
balance.

The result of these changes can be seen by Accounting Function and Location in the attached
chart.

Attachment: Appropriation Adjustments
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Huron-Clinton Metropolitan Authority
February 2022 Appropriation Transfer Summary

Expense Expense
Increase/ Decrease/
Revenue Revenue
Location Decrease Increase Difference
Funding for Capital Project Fund
Funding To/From General Fund $ 191 $ - $ 191
Total $ 191 $ - $ 191
Major Maintenance
Administrative $ - $ 8,327 $ (8,327)
Lake St. Clair 2,641 - 2,641
Kensington 1,414 - 1,414
Lake Erie 1,867 - 1,867
Wolcott Mill 1,978 - 1,978
Indian Springs 427 427
Total $ 8,327 $ 8,327 $ (0)
Operations
Administrative $ 72,691 $ 3,060 $ 69,631
Lake St. Clair - 24,699 (24,699)
Kensington 205 205 -
Lower Huron/Willow/Oakwoods 3,060 - 3,060
Hudson Mills - - -
Stony Creek 19,823 2,500 17,323
Lake Erie - - -
Wolcott Mill 7,376 - 7,376
Indian Springs 5,710 5,710

Total $ 108,865 $ 36,174 $ 72,691
Total General Fund Transfers $ 117,383 $ 44,501 $ 72,882

Capital Project Fund

Funding To/From General Fund $ 191 $ - $ 191
Administrative - 39,199 (39,199)
Lake St. Clair 4,249 - 4,249
Kensington 1,205 - 1,205
Lower Huron/Willow/Oakwoods 13,653 191 13,462
Hudson Mills 1,605 - 1,605
Stony Creek 16,226 - 16,226
Lake Erie 2,261 - 2,261
Total $ 39,390 $ 39,390 $ 0
Revenue/ Revenue/
Tax Adjustment Decrease Increase Net
Current - 11,266 (11,266)
Prior 2,995 2,995

Total $ 2995 $ 11,266 $  (8,271)
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HUROM-CLIMTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Shedreka Miller, Chief of Finance

Subject: Report — Monthly Capital Project Fund Update
Date: March 4, 2022

Action Requested: Motion to Receive and File

That the Board of Commissioners receive and file the Capital Project Fund report as submitted
by Chief of Finance Shedreka Miller and staff.

Background: In 2018, the Board of Commissioners approved the creation of a capital project
fund. To improve the information provided on specific capital improvement projects Finance is
working on developing a monthly performance report.

The following columns of data are provided by project:
e Life-To-Date Total Project Budget

e Year-To-Date Total Project Expenditures
e Life-To-Date Total Project Expenditures

e Current Project Encumbrances (Funds committed through the purchase order process)

e Balance (Life-To-Date Budget less Life-To-Date Expenditures and Current Encumbrances)

This information has now been augmented to include the original budget. In addition, a new
page has been added which provides a more detailed description of the project as well as the
current status of the project and the current estimate of what year the project will be completed.
It is anticipated that this additional information will allow the Board as well as the general public
to stay up-to-date on the capital project work underway throughout the Metroparks.

Expenditures during February 2022 were primarily related to staff time and a few payments to
for contracted work were made. The following projects had significant expenses during the
month:

e Stony Creek — Shelden Trail Redevelopment

¢ Willow — Park Office Replacement
e Stony Creek — Boat Launch Building Redevelopment

Attachment: February 2022 Capital Project Fund Update
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Location

Lake St Clair

Lake St Clair

Lake St Clair

Lake St Clair

Lake St Clair

Lake St Clair
Lake St Clair
Lake St Clair

Lake St Clair

Kensington

Kensington

Kensington

Kensington

Dexter

Lower Huron

Lower Huron
Lower Huron

Lower Huron

Lower Huron

Lower Huron

Lower Huron

Lower Huron

Lower Huron

Lower Huron

Hudson Mills

Original Project Title

Black Creek Marsh Wetland Filtration Enhancement

Accessible Kayak Launch & Power Installation

Backup Internet Fiber Installation

Electrical Grid Replacement

Beach Restoration

Michigan Coastal Management Program-Acccessible Launch
Entrance/Office Road Reconstruction
Wood Bridge near Interpretive Center Replacement

Upgrade 4th Tollbooth

West Boat Launch - Accessible Kayak Launch

Accessible Path from N Hickory Shelter to Restroom

Accessible Path from S Martindale Shelter to Vault & Beach

Accessible Path from N Martindale Shelter to Beach

Delhi Launch & Take Out Renovations

North Fishing Site Redevelopment

Backup Internet Fiber Installation
Toll Booth Replacement and Paving

Turtle Cove Crosswalk Path

Iron Bell Trail Project

Walnut Grove Campground Improvements

Off Leash Dog Area Development

New Slide Structure at Turtle Cove

Accessible Path from Hawthorne Glade N Shelter to Turtle Cove

Accessible Path from Tulip Tree Shelter to Restrooms

Backup Internet Fiber Installation

February Capital Project Fund Report - Project Summary

Amended
Project Description Budget

A natural shoreline project which will remove rip-rap, regrade slope
and install native vegetation which will improved filtration of water $ 299,922
entering the marsh and improve habitat as well as reducing erosion.

53,889

Comcast installation of underground fiber network 40,000
Assessments, cost estimates, and project development for future
projects to address electrical power infrastructure upgrades and 807,064
repairs.
Multi-year EGLE grant project through 2023. Plantings and bird
deterrents installation to improve water quality funding includes 477,812
follow up water quality monitoring.
Accessible Kayak Launch - grant application has been made to

S 392,850
Michigan Coastal Management Program.
Reconstruction of deteriorating Entrance Road, Office road 1,101,396
Replace 70'-long wood structure damaged over past 3 years due to

) . . 62,000
high water. Requires permits.
Purchase new portable booth. Directional bore power to unit for 27500

RecTrac system.

Michigan Natural Resources Trust Fund grant funded project to
develop an accessible kayak launch and associated site amenities 412,210
at West Boat Launch.

Pave 580 If path from shelter to restrooms per the ADA Transition
Plan.

Pave 950 If path from shelter to restrooms and beach area per the
ADA Transition Plan. Include concrete work needed for access mat 85,177
across beach sand.

Pave 250 If path section along parking lot to connect shelter with

65,495

beach area, food bar, and bathhouse. 80,212
Renovation of launch area at Delhi. 306,000
Land and Water Conservation Fund grant funded project to improve 297 399
accessibility and site amenities at the Walnut Grove Campground. !
Comcast installation of underground fiber network 185,362
Toll Booth replacement on existing pedestal at Oakwoods and

. 30,000
Lower Huron - Beemis Road entrance.
Construction of a path and crosswalk from the Foxwoods parking lot 97.773

to Turtle Cove

Michigan Natural Resources Trust Fund grant funded project to
extend the Iron Bell trail from its current terminus to the north park 844,071
entrance (Huron River Drive)

Land and Water Conservation Fund grant funded project to improve

accessibility and site amenities at the Walnut Grove Campground. [ELEtY
Land and Water Conservation Fund grant funded project to develop

) o 330,800
a new fenced in area for off leash dog activities
Install new slide at Turtle Cover water park. 1,600,000
Pave 1,285 If path from shelter to restrooms and Turtle Cove area 110.000

per the ADA Transition Plan.

Pave 330 If path from shelter to restrooms per the ADA Transition
Plan; this area is not included in the Walnut Grove campground 30,000
LWCF grant project.

Comcast installation of underground fiber network 7,994

$

Available
Grant Funding

160,000

292,167

196,425

154,000

153,000

144,400

488,742

450,000

165,400

Project Status

In Design

Awaiting Grant Award
Complete

Currently finalizing alignment for
phase |

First phase complete

Awaiting grant award
Budgeted
Budgeted

Budgeted

In Design

Budgeted

Budgeted

Budgeted

Budgeted

Contruction Completed-Awaiting
Grant money

In Construction
In Construction

In Design

Awaiting Grant Agreement

Awaiting Grant Agreement

Awaiting Grant Agreement

Budgeted

Budgeted

Budgeted

Completed

6-d-1

Estimated
Completion Year

2022

2022

2022

2026

2023

2023
2023
2022

2022

2022

2022

2022

2022

2022

2022

2022
2022

2022

2022

2022

2022

2023

2022

2022

2022
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Location

Hudson Mills

Hudson Mills

Hudson Mills

Hudson Mills

Hudson Mills

Hudson Mills
Stony Creek
Stony Creek
Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Stony Creek

Willow

Willow

Willow

Willow

Willow

Original Project Title

Rapids View area Development

Picnic Area Development at Canoe Launch

UST Removal

Replace Vault Toilet with CXT

Accessible Access to Activity Center Shelter

Convert Gas Storage Tanks for Above Ground
Shelden Trails Redevelopment

Boat Launch Building Redevelopment
Development of Off Leash Dog Area

Backup Internet Fiber Installation

26 Mile Rd. Connector - Bike Path

Golf Course Pumphouse & Irrigation System Replacement

Accessible Path from Winter Cove N to Winter Cove S Shelters

Accessible Path from W Branch North Shelter to Restroom

Develop Shelter in former Banquet Tent Area

Seawall Repair & Washington Twp Fire Dept Boat Pier

Reflection Nature Trail Improvements

Hike Bike Path & Bridge Replacement btwn Winter Cove & Mt
Vernon

Park Office Replacement

Backup Internet Fiber Installation

Big Bend Shoreline Protection

Washago Pond Restoration

Accessible Path from Fox Meadows N & S Shelters to Pool

February Capital Project Fund Report - Project Summary

Project Description

Michigan Natural Resources Trust Fund grant funded project to
develop an accessible kayak launch and associated site amenities
at Rapids View

Michigan Natural Resources Trust Fund grant funded project to
develop an accessible kayak launch and associated site amenities
at Dexter-Huron

Removal of underground storage tank at Golf Course

Replace curren vault toilet with CXT.

Pave 320 If path from bike trail to AC shelter to make it ADA
compliant. Include accessible tables/grill & concrete pad as part of
project.

Conversion of gas storage tanks

Redevelopment of the multi-use natural surface Shelden Trails

system

Construction of a new restroom and shade structure at the boat
lauch facility

Michigan Natural Resources Trust Fund grant funded project to
develop a new fenced in area for off leash dog activities

Comcast installation of underground fiber network

Transportation Alternatives Program grant (obtained by Macomb
County) funded project to connect into the park from 26 Mile Road

Replacement of intakes, pumps, controls, piping and heads. One
year of design before construction.

Pave 625 If in asphalt paths connecting both Wintercove shelters to
lot, restroom and playground areas per the ADA Transition Plan.

Pave 310 If asphalt paths from shelter to restroom per the ADA
Transition Plan.

Replace Banquet Tent with shelter.

Repair the seawall at the Boat Launch / update parking lot lighting.
Incorporate pier for Washington Twp. FD & Metroparks police boat.

Removal and realignment of 1/2 mile of 6' wide asphalt path, 284 If
of 8' wide boardwalk, replacement of three existing footbridges, a
400sf overlook structure and pond dipping platform.

Replace with precast bridge between Wintercove and Mt. Vernon,
original structure (15' x 40) is failing, uneven decking and enrty, exit
points. Leading to injuries from cyclists and rollerbladers. Itis no
longer safe to plow during the winter. Requires permits.

Construction of a new park office building at the north end of Willow
Metropark to replace the sub-standard legacy facility at Lower Huron
Metroparks.

Comcast installation of underground fiber network

National Fish and Wildlife Foundation SE MI Resilience Fund grant
project to mitigate Huron River streambank erosion and improve
habitat

Removal of that dam structure, sheet pile walls and docks and
subsequent site restoration.

Pave 650 If asphalt paths connecting both Fox Meadows shelters to
the restroom and to the pool activity area/playground per the ADA
Transition Plan.

Amended
Budget

637,999

397,401

30,224

110,708

40,071

127,273
863,845
1,948,049
231,900

80,000

21,935

1,000,000

55,698

39,501

500,000

570,000

931,200

80,000

2,642,209

512,262

904,171

65,000

Available
Grant Funding

226,900

192,700

50,000

50,000

465,600

250,000

Project Status

In Design

Awaiting Grant Agreement

In Construction

Budgeted

Budgeted

In Design

In Construction
In Construction
In Construction

Substantially Completed

Design Complete - State is reviewing

In Design

Budgeted

Budgeted

Budgeted

Budgeted

Budgeted

Budgeted

In Construction

In Review

Design Started

Budgeted

Budgeted

6-d-1

Estimated
Completion Year

2022

2022

2022

2022

2022

2022
2022
2022
2022

2022

2022

2023

2022

2022

2022

2022

2022

2022

2022

2022

2023

2022

2022
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Location

Oakwoods

Oakwoods

Lake Erie

Lake Erie

Lake Erie

Lake Erie
Lake Erie
Lake Erie
Wolcott
Indian Springs

Huron Meadows

Original Project Title

Backup Internet Fiber Installation

Accessible Nature Trail Development

Shoreline and Fish Habitat Restoration

Boat Launch Fish Cleaning Station

Accessible Kayak Launch with Area Development

Cherry Island Nature Trail Improvements

Cove Point Vault Toilet Replacements

Sewer Line Replacement at Boat Launch Building
Farm to Mill Trail Connector

Backup Internet Fiber Installation

Backup Internet Fiber Installation

February Capital Project Fund Report - Project Summary

Project Description

Comcast installation of underground fiber network

Land and Water Conservation Fund grant funded project to develop
an accessible nature trail and make associated site improvements

This shoreline project will regrade the existing shoreline, install
native vegetation as well as creating near-shore shoals. Channels
and pools will also be created in the nearby marsh. This work will
improve fish spawning habitat.

Installation of an onsite fish cleaning station at the boat launch facility

Land and Water Conservation Fund grant funded project to develop
an accessible kayak launch and associated site amenities at the
Boat Launch

Trail Improvements including aggregate trail from parking lot to new
trail head and accessible amenities.

Cove Point vaults -removal/replacement of 2 vaults with CXTs.

Install new sewer line to service Boat Launch building, including
pump upgrades and controls.

Develpment of a connector trail from the Farm to the Mill. Multi year
project design and construction

Comcast installation of underground fiber network

Comcast installation of underground fiber network

Amended Available
Budget Grant Funding
250,294 124,000
1,628,889 1,404,353
45,000 122,500
245,406
871,800 600,000
100,000
150,813
1,000,958
7,758
$24,569,888 $ 5,690,187

Project Status

In Review

Awaiting Grant Agreement

In Construction

Budgeted

Awaiting Grant Agreement

Awaiting Grant Agreement
Budgeted
Budgeted
Budgeted

Completed

In Review

6-d-1

Estimated
Completion Year

2022

2022

2022

2023

2023

2022
2022
2022
2024

2022
2022
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Location
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Lake St Clair
Kensington
Kensington
Kensington
Kensington
Dexter
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Lower Huron
Hudson Mills
Hudson Mills
Hudson Mills
Hudson Mills
Hudson Mills
Hudson Mills
Hudson Mills
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Willow
Willow
Willow
Willow
Willow
Oakwoods
Oakwoods
Lake Erie
Lake Erie
Lake Erie

Project Title

Black Creek Marsh Wetland Filtration Enhancement
Accessible Kayak Launch & Power Installation

Backup Internet Fiber Installation

Electrical Grid Replacement - Design in 2020

Beach Restoration

Michigan Coastal Management Program-Acccessible Launch
Entrance/Office Road Reconstruction

Wood Bridge near Interpretive Center Replacement
Upgrade 4th Tollbooth

West Boat Launch - Accessible Kayak Launch

Accessible Path from N Hickory Shelter to Restroom
Accessible Path from S Martindale Shelter to Vault & Beach
Accessible Path from N Martindale Shelter to Beach

Delhi Launch & Take Out Renovations

North Fishing Site Redevelopment

Backup Internet Fiber Installation

Toll Booth Replacement and Paving

Turtle Cove Crosswalk Path

Iron Bell Trail Project

Walnut Grove Campground Improvements

Off Leash Dog Area Development

New Slide Structure at Turtle Cove

Accessible Path from Hawthorne Glade N Shelter to Turtle Cove
Accessible Path from Tulip Tree Shelter to Restrooms
Backup Internet Fiber Installation

Rapids View area Development

Picnic Area Development at Canoe Launch

UST Removal

Replace Vault Toilet with CXT

Accessible Access to Activity Center Shelter

Convert Gas Storage Tanks for Above Ground

Shelden Trails Redevelopment

Boat Launch Building Redevelopment

Development of Off Leash Dog Area

Backup Internet Fiber Installation

26 Mile Rd. Connector - Bike Path

Golf Course Pumphouse & Irrigation System Replacement
Accessible Path from Winter Cove N to Winter Cove S Shelters
Accessible Path from W Branch North Shelter to Restroom
Develop Shelter in former Banquet Tent Area

Seawall Repair & Washington Twp Fire Dept Boat Pier
Reflection Nature Trail Improvements

Hike Bike Path & Bridge Replacement btwn Winter Cove & Mt Vernon
Park Office Replacement

Backup Internet Fiber Installation

Big Bend Shoreline Protection

Washago Pond Restoration

Accessible Path from Fox Meadows N & S Shelters to Pool
Backup Internet Fiber Installation

Accessible Nature Trail Development

Shoreline and Fish Habitat Restoration

Boat Launch Fish Cleaning Station

Accessible Kayak Launch with Area Development

Capital Project Status Report

As of 2/28/2022

Original
Budget
$ 253,000 $
50,000
40,000
802,216
400,000
392,850
1,100,000
62,000
27,500
308,000
65,000
85,000
30,000
306,000
288,800
205,000
30,000
90,000
716,700
784,600
330,800
1,600,000
110,000
30,000
40,000
453,800
385,500

110,000
40,000
150,000
182,689
1,750,000
138,500
80,000

1,000,000
55,000
35,000

500,000
570,000
931,200
800,000

2,121,300

40,000
501,593
903,697

65,000

40,000
248,000

1,600,000
45,000

245,000

Amended
Budget

299,922
53,889
40,000

807,064

477,812

392,850

1,101,396
62,000
27,500

412,210
65,495
85,177
30,212

306,000

297,399

185,362
30,000
97,773

844,071

784,600

330,800

1,600,000

110,000

30,000
7,994

637,999

397,401
30,224

110,708
40,071

127,273

863,845

1,948,049

231,900
80,000
21,935

1,000,000
55,698
39,501

500,000

570,000

931,200
80,000

2,642,209

512,262
904,171
65,000

250,294
1,628,889
45,000
245,406

Year to Date
Transactions
$ -
3,889

4,519
7,975

1,396

1,099
495
177
212

1,181
71
71

286,133
17,540

(5,040)

71

698
4,501

111,972

5,060
474

Life to Date

Life to Date

Transactions Encumbrance
$ 97,616 $ -

3,889
63,268
310,838
5,022
1,396

17,555
495
177
212

290,799
150,000
21,840
7,773
50,650

71
71

812,360
474,652
212,211

21,935

698
4,501

1,987,511

18,654
4,171

2,294
211,849

406

30,815
53,196
154,427

29,500
1,451,948
11,121
70,407

549,256

4,132

997,344

$

Remaining
Budget

202,306 $
50,000
9,185
690,600
12,548
387,828
1,100,000
62,000
27,500
394,656
65,000
85,000
30,000
306,000
6,600
1,660
8,160
8,648
769,731
784,600
330,800
1,600,000
110,000
30,000
7,994
598,731
385,500
22,728
110,637
40,000
127,273
21,985
21,449
8,569
9,593

,000,000
55,000
35,000

500,000

570,000

931,200
80,000

105,441

N

489,476
900,000
65,000

248,000
419,696

45,000
245,000

6-d-1

Available

Grant Funding

160,000

292,167
196,425

154,000

153,000
144,400

488,742
450,000
165,400

226,900
192,700

50,000
50,000

465,600

250,000

124,000
,404,353
122,500

N
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Location

Lake Erie

Lake Erie

Lake Erie
Wolcott

Indian Springs
Huron Meadows

Project Title

Cherry Island Nature Trail Improvements

Cove Point Vault Toilet Replacements

Sewer Line Replacement at Boat Launch Building
Farm to Mill Trail Connector

Backup Internet Fiber Installation

Backup Internet Fiber Installation

Capital Project Status Report

As of 2/28/2022

6-d-1

Original Amended Year to Date Life to Date Life to Date Remaining Available
Budget Budget Transactions Transactions Encumbrance Budget Grant Funding
870,800 871,800 - - - 871,800 600,000
100,000 100,000 - - - 100,000
150,000 150,813 813 813 - 150,000
1,000,000 1,000,958 - 958 - 1,000,000
40,000 7,758 - - - 7,758
80,000 - - - - -
$ 23379545 $§ 24,569,888 $ 451,253 $ 4,833,349 $ 3,490,891 $ 16,245648 $ 5,690,187
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HUROM-CLIMTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Shedreka Miller, Chief of Finance

Subject: Report — Monthly Major Maintenance Update
Date: March 4, 2022

Action Requested: Motion to Receive and File

That the Board of Commissioners receive and file the Major Maintenance report as submitted
by Shedreka Miller and staff.

Background: The Metroparks track the costs associated with periodic or infrequent repairs or
maintenance that do not meet the criteria for capitalization in a function of our chart of accounts
known as major maintenance. We utilize a project accounting system to budget, record and
report these costs. To provide the Board and the broader public with improved information
surrounding major maintenance projects we have developed a monthly Major Maintenance
status update.

The update includes the location, project title from the budget document, a brief description of
the work, the original budget funding, the current amended budget, year-to-date transactions,
life-to-date transactions, life-to-date encumbrance balance, the remaining budget and the
project status.

Most major maintenance repairs are completed within one year. Occasionally projects require
additional time to complete.

At the end of February, some work from last year has been completed. Year-to-date expenses
are 3.1 percent of the total budget so far this year.

Attachment: February 2022 Major Maintenance Update
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Major Maintenance Status Report
as of February 28, 2022

Original
Budget Amended Year to Date Life to Date Life to Date Remaining Project
Location Project Title Project Description Funding Budget Tr: tions Tr: tions Encumbrance Budget Status
Administrative Office Interior/Exterior Door Replacement Replace Doors $ - $ 15908 $ - 8 - 8 17,957 $  (2,049) In Progress
Administrative Office Interior/Exterior Door Replacement Replace Doors 20,000 = = = = = :Jr:ée:t Lot el eiiizoz
Replace electrical conductors that feed the power to the
Lake St Clair North/South Marina Dock Electrical pedestals for boaters at the North Marina rental slips. 455 549 15,202 ; 15,202
Current electrical has been damaged due to high water
levels
Lake St Clair Pool Slide Pump Conduit & Conductor Replacement  Replace pump on pool slide - 171,122 - 171,122 Complete-2/14/22
Lake St Clair Fishing Pier Replacements Donation Funded project - 8,336 2,359 8,336
Lake St Clair Beach Soil/Containment Removal I @E2ss @ ST GUED WERD @ SEansed) at @lliss 2 50,000 49,250 49,250 Completed-1/24/22
debris have accumulated from beach cleaning
Lake St Clair Boardwalk Re-Surface of Remaining 1,100 ft Replacement of faded pavement markings 150,000 990 990 990
Lake St Clair Stormwater Drainage Repairs on Culverts Painting of steel structures and fencing 45,000 - - -
Lake St Clair Cart Path Repairs Roadway Edge and Surface Repairs 26,191 - -
Kensington Dam Concrete Work Replacement of old play equipment 247,000 3,698 = 3,698
Kensington RestArlpe roadways/crosswalks parkwide, accessible Re_places the existing failing asphalt surface on the bike 25,000 35 35 35
parking trail
Kensington Repgnntmg i Sy s el e @ Shoreline erosion mitigation 100,000 - - =
Martindale)
Kensington Island Road repairs Repairs to the steel on the existing seawall 438,000 1,379 1,379 1,379
Kensington Spring Hill Swing Set Replacement Replacement of old deteriorated culverts 30,000 @ @ @
Kensington Trail Improvement - Martindale north to Shore Fishing s:iglnlaces the existing failing asphalt surface on the bike 427,000 - - -
Kensington Shore Line Restoration (SLR-KEN-002/003) 73,000 = = =
Kensington Boat Launch Building & Seawall Repairs Repairs to the steel on the existing seawall 30,000 - - -
Kensington Replace culverts (CUL-Ken-041,85,89) 17,000
Replacement of the starting tub for the Turtle Cove green
Lower Huron Replacement of Starter Tub-Turtle Cove tube slide. Located at the top of the slide tower, crane - 26,490 - 9,098
needed to assist in replacement.
Lower Huron Woods Creek Restroom Furnace Install furnace in restroom closest to new Playground - 11,265 11,265 11,265
Lower Huron Turtle Cove UV Light Replacement Replacement of ultraviolet disenfection for pool 25,000 - - -
Lower Huron Turtle Cove - Marcite Annual Repairs General annual surface repairs 15,000 - - -
Lower Huron Turtle Cove Splash Pad Resurfacing Splash area concrete surface coating 30,000 - - -
Lower Huron Lower Huron North End Parkway Resurfacing Roadway surface repairs 650,000 = = =
Lower Huron Rebudget - Turtle Cove VFD Panels Replacement Control panel variable speed drive controller replacements 35,000 - - -
Lower Huron Lol lvem DiEiEgRiC v e Esemet Gl Ui Replacement of old deteriorated culverts 12,090 = = =
564 Camp Dr
Hudson Mills Golf Starter Building Roof Replacement Replacement of flat roof section 80,000 1,220 - 1,220



Major Maintenance Status Report
as of February 28, 2022

Location
Hudson Mills

Hudson Mills
Hudson Mills
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Stony Creek
Willow
Willow

Lake Erie
Lake Erie
Lake Erie

Lake Erie

Lake Erie

Lake Erie
Lake Erie
Lake Erie
Lake Erie
Lake Erie
Lake Erie
Wolcott
Wolcott
Indian Springs
Indian Springs
Indian Springs
Indian Springs
Indian Springs

Huron Meadows

Project Title
Golf Course Pump Station Upgrades

Cart Path Repairs

Replace Outfalls (SDC-HUD-001, 009, 016) per Storm
Mgmt Plan

Golf Course Culvert Installs for Water Drainage
Pavement Markings

Restriping of park roads, hike-bike paths & crosswalks
Small Well Replacement

Stormwater Drainage Repairs on Culverts

Hike Bike Trail Reconstruction-Oakwoods Connector to
Chestnut Rd

Willow Woodscreek Trailhead Relocation
Marina Building Use Evaluation
Boat Launch Sanitary Updates

Dredge Marina Channel and Relocate Spoils pile

Marcite Repair at Shallow End of Wave Pool

Wave Pool Plaza Cement Work

Museum Wall Repair

Golf Maintenance Buliding Repairs

Marina Boiler Vent Stack Repair

Nature trail boardwalk repairs of Northern Trapper run

Replace electric wiring at Marina boat docks

SWMP Projects-Drainage/Culvert Replacement-
LE036, 005, 006, 015

Fill in Raceway at Mill

Door Replacement for Dairy Barn

Dome Polishing & Seal Replacement. Carpet
Replacement

Steel Beam Repair

Pumphouse Upgrades at Golf Course

Replace Irrigation Head control system at Golf Course
Replace Culverts (CUL-IND-22,29,34)

Golf Starter Building Roof Replacement

Project Description

Replacement pumps

Asphalt cart path surface repairs

Replacement of stormwater discharge culvert SDC
outfalls

Cut cart path and install culvert to eliminate wet areas
Address worst portions of trail and roadway
Restriping of pavement markings

New well and controller for supplimental water well

Replacement of deteriorated culverts

Hike bike trail resurface and correct drainage issue
between Oakwoods and Willow Metroparks.

Installation of new trailhead signage
Marina Building Use Evaluation
Replacement of nonfunctioning sewer line and pumps

Dredging and moving of previous spoils piles

Total replacement of the Wave pool shallow end marcite;
roughly 12,500 sq ft.
Various sections of cement around wave pool plaza; to
include a section of the hike bike path behind pool
mechanical building.

Repair of leaning pation retaing wall

Repair/replace a wall, window and exterior siding of the
Lake Erie golf course maintenance building.

Repair of existing heating vent stack on the marina
building

Repalcement of deteriotated wooded boardwalk
Upgrade existing wiring to marina pedestals
Replacement of deteriorated culverts

Project to look at fillling in the raceway beneath the Mill

Replace deteriorated doors

Polishing and resealing of the interior and exterior surface
of the underwater dome

Steel Beem at Repair at Golf Course
Pumps house replacement of pump, valves, and controls
Replacement of irrigation head control system

Repalce deteriorated culverts

Replacement of the existing shingle roof on the starter
building

Original
Budget
Funding

40,000

14,000

40,000

35,000
30,000

50,000

15,000

150,000

100,000

35,000
50,000

16,354

37,800

431,000
85,000
16,000

75,000

$ 3,845,435

Amended
Budget

66,000

27,250

18,950

157,331

30,000
102
4,239

388,918

74,513

384
15,000

23,906

80,000
1,978
271,873

11,700

25,576
$ 1,503,455

Year to Date Life to Date
Tr: tions Tr: tion:
- 65,000

20,250 20,250

- 15,010

16,353 151,262

- 20,500

- 102

1,202 4,239

- 67,067

1,350 16,585

384 384

- 15,000

1,978 1,978

2,347 265,728

11,700 11,700

- 25,576

$ 120,982 $ 952,066

Encumbrance

$

Life to Date

1,000

7,000

3,940

321,852

54,058

23,350

8,906

478,411

Remaining Project
Budget Status
- Open
- Open
- Open
6,069 Completed-2/1/22

$

2,000 Carry Over

- Carry Over

- Carry Over

3,870 Carry Over

(8,350) Carry Over

- Carry Over

80,000 Carry Over

4,988 Open

- Completed-2/14/22

- Carry over
72,979
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" HURDN-GLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Jay Bibby, Interim Chief of Planning and Development

Subject: Approval/Resolution- Michigan Natural Resources Trust Fund Grant
Project: Launch and Take-out Renovation

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve a resolution to the Michigan Natural Resources
Trust Fund (MNRTF) grant program for the Launch and Take-out Renovation project at Delhi
Metropark as recommended by Interim Chief of Planning and Development Jay Bibby and staff.

Fiscal Impact: The proposed project total cost is estimated at $621,600 with $300,000 in grant
funding, $302,600 in cash outlay and $19,000 in Metroparks in-kind match of workforce labor.
Grant funds would be provided as an expense reimbursement. If awarded, match funding would
be allocated in Capital Project Fund during the 2023 annual budget process.

Background: The proposed project will include: (1) launch with floating dock system and solar
lights; 2) main 8-foot concrete walkway; (3) parking lot improvements with 10-foot connector
walkway; (4) water spigot relocation and reconfiguration; (5) amenities including picnic tables,
benches, bike hoops, and pet waste stations; (6) a 6-foot concrete walkway from livery
buildings to amenities; (7) vault latrines; (8) livery facility improvements; and (9) landscaping
features including a bio-swale along the walkway and 10 native trees.

Application Timeline:

Deadline for submission ...........ccovviiiiiiiiinnennn. April 1, 2022
Notificationof award ... December 2022
Project Agreement ... Spring 2023

Attachment: Grant Resolution
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6-f-1-a

HURON-CLINTON METROPOLITAN AUTHORITY
13000 HIGH RIDGE DRIVE, BRIGHTON, MICHIGAN 48114

MDNR TRUST FUND SUBMISSION FOR
DELHI METROPARK - LAUNCH AND TAKE-OUT AREA RENOVATION

Resolution No. 2022-02

Motion made by: Commissioner

Supported by: Commissioner

AT A MEETING OF THE BOARD OF COMMISSIONERS OF THE HURON-CLINTON
METROPOLITAN AUTHORITY HELD ON MARCH 10, 2022, THE BOARD ADOPTED THE
FOLLOWING RESOLUTION:

WHEREAS, the Huron-Clinton Metropolitan Authority (“Authority”) supports the submission of an
application titled, Delhi Metropark — Launch and Take-out Area Renovation, to the Michigan Natural
Resources Trust Fund grant program; and

WHEREAS, the proposed improvements are identified in the Five-Year Recreation Plan of the
Authority as a priority, adopted by the Board of Commissioners of the Authority at their regular meeting
on September 14, 2017; and

WHEREAS, the Authority desires to redevelop the Delhi Metropark launch and take-out site for
accessibility, to comprise: (1) launch with floating dock system and solar lights; (2) main 8-foot concrete
walkway; (3) parking lot improvements with 10-foot connector walkway; (4) water spigot relocation and
reconfiguration; (5) amenities including picnic tables, benches, bike hoops, and pet waste stations; (6)
a 6-foot concrete walkway from livery buildings to amenities; (7) vault latrines; (8) livery facility
improvements; and (9) landscaping features including a bio-swale along the walkway and 10 native
trees; and

WHEREAS, the Planning and Development Department, under the direction of the Interim Chief of
Planning and Development, has prepared a grant request for $300,000 from the Michigan Natural
Resources Trust Fund grant program to assist in funding the $621,600 renovation cost; and

NOW, THEREFORE, BE IT RESOLVED that the Board of Commissioners of the Huron-Clinton
Metropolitan Authority does hereby authorize the commitment of $302,600 in cash outlay, $19,000 in
workforce labor and other sources of in-kind contributions as necessary, toward the completion of the
proposed project during the 2024 fiscal year; and

BE IT FURTHER RESOLVED that the Huron-Clinton Metropolitan Authority hereby authorizes
submission of a Michigan Natural Resources Trust Fund grant application be made to the Michigan
Department of Natural Resources.

AYES: Commissioners:
NAYS: Commissioners:
ABSTAIN: Commissioners:
ABSENT: Commissioners:

| hereby certify that the above is a true and correct
copy of the Resolution adopted by the Huron-Clinton
Metropolitan Authority, on Thursday, March 10, 2022.

Shawn M. Athayde, Recording Secretary
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\ METROPARKS

To: Board of Commissioners

From: Jay Bibby, Interim Chief of Planning and Development

Subject: Approval/Resolution — Land and Water Conservation Fund Grant
Project: West Boardwalk Renovation

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve a resolution for the Land and Water Conservation
Fund (LWCF) grant program as administered by the Michigan Department of Natural
Resources for the West Boardwalk project at Lake St. Clair Metropark as recommended by
Interim Chief of Planning and Development Jay Bibby and staff

Fiscal Impact: The proposed project total cost is estimated at $1,201,200 with $500,000 in
grant funding, $691,200 in cash outlay and $10,000 in Metroparks in-kind match, including
workforce labor. Grant funds would be provided as an expense reimbursement. If awarded,
match funding would be allocated in Capital Project Fund during the 2023 annual budget
process.

Background: The proposed project will comprise of; (1) new asphalt pathway to connect new
accessible picnic areas with grills; (2) renovations to the West Beach Picnic Shelter; (3) new
beach access mats and ramps to create access to the water’s edge, the beach, and the sand
volleyball court; (4) boardwalk renovation including railings, solar edge lighting; (5) a UA
viewing scope; (6) native tree plantings; (7) landscaped planters; (8) UA interpretive signage;
(9) seating comprised of; backless benches, Adirondack chairs, lounge chairs all with
wheelchair seating to the side.

Application Timeline:

Deadline for submission ..............ccccooeiiiiiinn. ... April 1, 2022
Notification ofaward ..., December 2022
Project Agreement ..o Spring 2023

Attachment: Grant Resolution
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HURON-CLINTON METROPOLITAN AUTHORITY
13000 HIGH RIDGE DRIVE, BRIGHTON, MICHIGAN 48114

LAND AND WATER CONSERVATION FUND SUBMISSIONS FOR LAKE ST. CLAIR METROPARK
WEST BOARDWALK RENOVATION

Resolution No. 2022-03

Motion made by: Commissioner

Supported by: Commissioner

AT A MEETING OF THE BOARD OF COMMISSIONERS OF THE HURON-CLINTON
METROPOLITAN AUTHORITY HELD ON MARCH 10, 2022, THE BOARD ADOPTED THE
FOLLOWING RESOLUTION:

WHEREAS, the Huron-Clinton Metropolitan Authority supports the submission of an application
titled, Lake St. Clair Metropark West Boardwalk Renovation, to the Land and Water Conservation Fund
program as administered by the Michigan Department of Natural Resources; and

WHEREAS, the proposed improvements are identified in the Five-Year Recreation Plan for the
Metroparks as a priority, adopted by the Board of Commissioners of the Authority at their regular
meeting on September 14, 2017; and

WHEREAS, the Authority desires to renovate the West Boardwalk at Lake St. Clair Metropark,
which is between an accessible playground, tennis courts, pickleball courts, the par-3 golf course and
Lake St Clair. Renovations will be entirely accessible using universal design principles which will
comprise of; new asphalt pathway to connect new accessible picnic areas with grills, renovations to the
West Beach Picnic Shelter, new beach access mats and ramps to create access to the water’s edge,
the beach, and the sand volleyball court, boardwalk renovation including railings, solar edge lighting, a
UA viewing scope, native tree plantings, landscaped planters, UA interpretive signage, and seating
comprised of; backless benches, Adirondack chairs, lounge chairs all with wheelchair seating to the
side.

WHEREAS, the Planning and Development Department, under the direction of the Director, has
prepared a grant request for $500,000 from the Land and Water Conservation Fund grant program to
assist with the $1,201,200 development cost.

NOW, THEREFORE, BE IT RESOLVED that the Board of Commissioners of the Huron-Clinton
Metropolitan Authority does hereby authorize the commitment of $691,200 in cash outlay, $10,000 in
workforce labor, engineering, and other sources of in-kind contributions as necessary, toward the
completion of the proposed project during the 2023 and 2024 fiscal years; and

BE IT FURTHER RESOLVED that the Huron-Clinton Metropolitan Authority hereby authorizes
submission of a Land and Water Conservation Fund grant application to be made to the Michigan
Department of Natural Resources.

AYES: Commissioners:
NAYS: Commissioners:
ABSTAIN: Commissioners:
ABSENT: Commissioners:

| hereby certify that the above is a true and correct
copy of the Resolution adopted by the Huron-
Clinton Metropolitan Authority, on March 10, 2022.

Shawn Athayde, Recording Secretary
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HURDK-CLINTON Meeting of February 10, 2022

METROPARKS

To: Board of Commissioners

From: Jay Bibby, Interim Chief of Planning and Development

Subject: Approval/Resolution — Land and Water Conservation Fund Grant
Project: Reflection Trail Renovation

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve a resolution for the Land and Water Conservation
Fund (LWCF) grant program as administered by the Michigan Department of Natural
Resources for the Reflection Trail project at Stony Creek Metropark as recommended by
Interim Chief of Planning and Development Jay Bibby and staff

Fiscal Impact: The proposed project total cost is estimated at $1,155,800 with $500,000 in
grant funding, $625,800 in cash outlay and $30,000 in Metroparks in-kind match, including
workforce labor. Grant funds would be provided as an expense reimbursement. If awarded,
match funding would be allocated in Capital Project Fund during the 2023 annual budget
process.

Background: The proposed project will comprise of; (1) asphalt pathway realignment and
removal; (2) realignment and widening of aggregate pathways; (3) boardwalk; (4) three
prefabricated footbridges to replaces existing bridges; (5) an overlook structure; (6) a pond
dipping platform; (7) automatic push button doors at the Nature Center entrance; (8) concrete
and aggregate pads for benches with wheelchair companion space; (9) native plantings; (10)
rain barrels.

Application Timeline:

Deadline for submission ..............ccoeviiiininn. ... April 1, 2022
Notification ofaward ..., December 2022
Project Agreement ..o Spring 2023

Attachment: Grant Resolution
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HURON-CLINTON METROPOLITAN AUTHORITY
13000 HIGH RIDGE DRIVE, BRIGHTON, MICHIGAN 48114

LAND AND WATER CONSERVATION FUND SUBMISSIONS FOR STONY CREEK METROPARK
REFLECTION TRAIL ACCESSIBILITY RENOVATION

Resolution No. 2022-04

Motion made by: Commissioner

Supported by: Commissioner

AT A MEETING OF THE BOARD OF COMMISSIONERS OF THE HURON-CLINTON
METROPOLITAN AUTHORITY HELD ON MARCH 10, 2022, THE BOARD ADOPTED THE
FOLLOWING RESOLUTION:

WHEREAS, the Huron-Clinton Metropolitan Authority supports the submission of an application
titled, Stony Creek Reflection Trail Accessibility Renovation, to the Land and Water Conservation Fund
program as administered by the Michigan Department of Natural Resources; and

WHEREAS, the proposed improvements are identified in the Five-Year Recreation Plan for the
Metroparks as a priority, adopted by the Board of Commissioners of the Authority at their regular
meeting on September 14, 2017; and

WHEREAS, the Authority desires to renovate the Reflection Trail at Stony Creek Metropark,
which is a half-mile nature trail located just outside of Stony Creek Nature Center. Renovations will be
entirely accessible using universal design principles which will comprise of; asphalt pathway
realignment and removal, realignment and widening of aggregate pathways, boardwalk, three
prefabricated footbridges to replaces existing bridges, an overlook structure, a pond dipping platform,
automatic push button doors at the Nature Center entrance, concrete and aggregate pads for benches
with wheelchair companion space, native plantings, and rain barrels.

WHEREAS, the Planning and Development Department, under the direction of the Director, has
prepared a grant request for $500,000 from the Land and Water Conservation Fund grant program to
assist with the $1,155,800 development cost.

NOW, THEREFORE, BE IT RESOLVED that the Board of Commissioners of the Huron-Clinton
Metropolitan Authority does hereby authorize the commitment of $625,800 in cash outlay, $30,000 in
workforce labor, engineering, and other sources of in-kind contributions as necessary, toward the
completion of the proposed project during the 2023 and 2024 fiscal years; and

BE IT FURTHER RESOLVED that the Huron-Clinton Metropolitan Authority hereby authorizes
submission of a Land and Water Conservation Fund grant application to be made to the Michigan
Department of Natural Resources.

AYES: Commissioners:
NAYS: Commissioners:
ABSTAIN: Commissioners:
ABSENT: Commissioners:

| hereby certify that the above is a true and correct
copy of the Resolution adopted by the Huron-
Clinton Metropolitan Authority, on March 10, 2022.

Shawn Athayde, Recording Secretary
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\ METROPARKS

To: Board of Commissioners

From: Jay Bibby, Interim Chief of Planning and Development

Subject: Approval/Resolution- Michigan Natural Resources Trust Fund Grant
Project: Reflection Trail Renovation

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve a resolution for the Michigan Natural Resources
Trust Fund (MNRTF) grant program for the Reflection Trail project at Stony Creek Metropark
as recommended by Interim Chief of Planning and Development Jay Bibby and staff

Fiscal Impact: The proposed project total cost is estimated at $1,155,800 with $300,000 in
grant funding, $825,800 in cash outlay and $30,000 in Metroparks in-kind match, including
workforce labor. Grant funds would be provided as an expense reimbursement. If awarded,
match funding would be allocated in Capital Project Fund during the 2023 annual budget
process.

Background: The proposed project will comprise of; (1) asphalt pathway realignment and
removal; (2) realignment and widening of aggregate pathways; (3) boardwalk; (4) three
prefabricated footbridges to replaces existing bridges; (5) an overlook structure; (6) a pond
dipping platform; (7) automatic push button doors at the Nature Center entrance; (8) concrete
and aggregate pads for benches with wheelchair companion space; (9) native plantings; (10)
rain barrels.

Application Timeline:

Deadline for submission ...........ccovviiiiiiiiinnennn. April 1, 2022
Notificationof award .............ccoooiiiiiiii, December 2022
Project Agreement ... Spring 2023

Attachment: Grant Resolution
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HURON-CLINTON METROPOLITAN AUTHORITY
13000 HIGH RIDGE DRIVE, BRIGHTON, MICHIGAN 48114

MICHIGAN NATURAL RESOURCES TRUST FUND SUBMISSION FOR
STONY CREEK METROPARK — REFLECTION TRAIL ACCESSIBILITY RENOVATION

Resolution No. 2022-05

Motion made by: Commissioner

Supported by: Commissioner

AT A MEETING OF THE BOARD OF COMMISSIONERS OF THE HURON-CLINTON
METROPOLITAN AUTHORITY HELD ON MARCH 10, 2022, THE BOARD ADOPTED THE
FOLLOWING RESOLUTION:

WHEREAS, the Huron-Clinton Metropolitan Authority supports the submission of an application
titled, Stony Creek Reflection Trail Accessibility Renovation, to the Michigan Natural Resources Trust
Fund program as administered by the Michigan Department of Natural Resources; and

WHEREAS, the proposed improvements are identified in the Five-Year Recreation Plan for the
Metroparks as a priority, adopted by the Board of Commissioners of the Authority at their regular
meeting on September 14, 2017; and

WHEREAS, the Authority desires to renovate the Reflection Trail at Stony Creek Metropark,
which is a half-mile nature trail located just outside of Stony Creek Nature Center. Renovations will be
entirely accessible using universal design principles which will comprise of; asphalt pathway
realignment and removal, realignment and widening of aggregate pathways, boardwalk, three
prefabricated footbridges to replaces existing bridges, an overlook structure, a pond dipping platform,
automatic push button doors at the Nature Center entrance, concrete and aggregate pads for benches
with wheelchair companion space, native plantings, and rain barrels.

WHEREAS, the Planning and Development Department, under the direction of the Director, has
prepared a grant request for $300,000 from the Michigan Natural Resources Trust Fund grant program
to assist with the $1,155,800 development cost.

NOW, THEREFORE, BE IT RESOLVED that the Board of Commissioners of the Huron-Clinton
Metropolitan Authority does hereby authorize the commitment of $825,800 in cash outlay, $30,000 in
workforce labor, engineering, and other sources of in-kind contributions as necessary, toward the
completion of the proposed project during the 2023 and 2024 fiscal years; and

BE IT FURTHER RESOLVED that the Huron-Clinton Metropolitan Authority hereby authorizes
submission of a Michigan Natural Resources Trust Fund grant application to be made to the Michigan
Department of Natural Resources.

AYES: Commissioners:
NAYS: Commissioners:
ABSTAIN: Commissioners:
ABSENT: Commissioners:

| hereby certify that the above is a true and correct
copy of the Resolution adopted by the Huron-
Clinton Metropolitan Authority, on March 10, 2022.

Shawn Athayde, Recording Secretary
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HURDK-CLINTON Meeting of March 10, 2022

METROPARKS

To: Board of Commissioners

From: Amy McMillan, Director

Project Title: ~ Update — Purchases over $10,000
Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners receive and file the update for purchases over $10,000, up
to, and including $25,000 as submitted by Director Amy McMillan and staff.

Background: On May 9, 2013, the Board approved the updated financial policy requiring the
Director to notify the Board of purchases exceeding $10,000, up to, and including $25,000.

The following list contains purchases exceeding the $10,000 threshold:

Vendor Description Price

1. Safety Skills Annual Membership Fee $20,400.00
Human Resources Department

2. P.K. Contracting, LLC. Endura Blend Surfacing $19,750.00
Turtle Cove
Lower Huron Metropark

3. Michigan Cat Multi-Purpose Bucket $19,697.78
Natural Resources Department

4. Maredo Commercial Sweeper Brush Attachment $19,660.00
Kensington Golf Course

5. Giffels Webster Topographic Survey $18,600.00
Engineering Department

6. Access Interactive LLC Equipment to Support Upgrade $17,962.00
Information Technology Department

7. Spartan Distributors Mower Repairs $15,693.99
Kensington Golf Course

8. National Composites Pontoon Paddle Boats $15,296.00
Kensington Metropark

9. Aquatic Source Quartz Sleeve Lamp Seal Kit $14,298.00

Lower Huron Metropark
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To: Board of Commissioners

From: Amy McMillan, Director

Project Title: Purchases — Total Spent and Vendor Locations
Date: March 4, 2022

Action Requested: Motion to Receive and File

That the Board of Commissioners receive and file the update for the monthly Total Spent and
Vendor Locations as submitted by Director Amy McMillan and staff.

Background: Each month the Purchasing Department summarizes the total amount spent on
Capital Equipment purchases, major maintenance and park projects and includes the location
of vendors, either within or outside the Metroparks five-county region as well as the effect of
DEI, living wage and the Metroparks local preference policies.

Attachment: Award Requests
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Award Request for February 2022

6-g-2-a

Vendor Vendor Location |Description Park Total Five-County Greater Outside |Effect of DEI, Living Wage &
P Location Request Area Michigan Michigan |Local Preference Policy
Warren Contractors & g 1n Township  |Fishing Pier Reconstruction Lake St. Clair | $169,150.00 | $ 169,150.00
Development
PIBC, LLC Grosse lle Off-Leash Dog Area Fence Installation Stony Creek $ 31,056.00 § $ 31,056.00
Peak Asphalt, Inc. Shelby Township |[West Branch Accessible Paths Stony Creek $ 52,950.00 § $ 52,950.00
Totals $253,156.00] $253,156.00 $0.00 $0.00
Percent of Total Award Request 100.00% 0.00% 0.00%
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" HURDN-GLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: AJ Frazher, Interim Senior Buyer
Project No: ITB 2022-006

Project Title: Purchase — Beach Sifter
Location: Lake St. Clair Metropark

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve the purchase of one new Beach Sifter for a total
amount of $57,883 from H. Barber & Sons, Inc. of Naugatuck, Connecticut, the low responsive,
responsible bidder for ITB 2022-006 as recommended by Interim Senior Buyer AJ Frazher and
staff.

Fiscal Impact: Funds will come from the Board approved 2022 Capital Equipment budget
which allowed $50,000 for the purchase of the equipment. The $57,883 price is $7,883 over
budget. The additional $7,883 will come from savings realized from future capital equipment
purchases.

Scope of Work: Furnish and deliver one new Barber Surf Mate 600HD Beach Sifter.

Background: The proposed purchase was competitively bid and the ITB was posted on the
Michigan Intergovernmental Trade Network (MITN) site, which provided notice of the
solicitation to 45 vendors, of which six vendors downloaded the ITB.

The proposed equipment will replace unit 1642 a 2014 H. Barber 400HD Beach Sifter.

Vendor Location Price
H. Barber & Sons, Inc.* Naugatauck, CT $57,883.00

(*) Indicates recommended award.
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" HURDN-GLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: AJ Frazher, Interim Senior Buyer
Project No: ITB 2022-003

Project Title: Purchase —Compact Wheel Loader
Location: Lake Erie Metropark

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve the purchase of one new Compact Wheel Loader
with a Multipurpose bucket, Pallet Carriage and Fork Tines for a total amount of $141,602.17
from Michigan CAT, the low responsive, responsible bidder for ITB 2022-003 as recommended
by Interim Senior Buyer AJ Frazher and staff.

Fiscal Impact: Funds will come from the Board approved 2022 Capital Equipment budget
which allowed $134,000 for the purchase of the equipment. The $141,602.17 price is $7,602.17
over budget. The additional $7,602.17 will come from savings realized from future capital
equipment purchases.

The $10,000 trade-in allowance offered by Michigan CAT will be added to the fund balance,
and will allow Metroparks staff to dispose of the Wheel Loader before the annual auction,
avoiding any additional maintenance and cost to transport the Wheel Loader to the auction site.

Scope of Work: Furnish and deliver one new 2020 Display unit Caterpillar Compact Wheel
Loader model 910M ARQ.

Background: The proposed purchase was competitively bid and the ITB was posted on the
Michigan Intergovernmental Trade Network (MITN) site, which provided notice of the
solicitation to 50 vendors, of which 10 vendors downloaded the ITB.

The proposed equipment is will replace unit 40 a 1993 Caterpillar Loader 918F with 7,160
hours.

Vendor Location Price
Michigan CAT* Brownstown, Ml $141,602.17

(*) Indicates recommended award.
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HURDK-GLINTON Meeting of March 10, 2022

METROPARKS

To: Board of Commissioners

From: Amy McMillan, Director

Project Title: Presentation — Detroit Riverfront Conservancy
Date: March 4, 2022

Background: Mark Wallace will give a brief presentation to the Board on the progress of the Ralph C.
Wilson Jr. Centennial Park and general programming.
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HURDN-GLINTON Meeting of March 10, 2022

\ METROPARKS

To: Board of Commissioners

From: Danielle Mauter, Chief of Marketing and Communications
Subject:  Approval — 2022 Major Media Buys

Date: March 4, 2022

Action Requested: Motion to Approve

That the Board of Commissioners approve the following major media buys from various vendors as
specified below, as recommended by Chief of Marketing and Communications Danielle Mauter and
staff.

Out of Home (Total of $56,000)
e Outfront Media Mar - Dec: $35,000
e Adams Outdoor Apr - Dec: $21,000

TV/Video (Total of $137,000)
Fox 2 — WJBK Detroit: Total of $27,000
e Campaign May — Oct with summer and fall commercials - $20,000
e FLXOTT May - Sep to reach streamers - $7,000
Local 4 - WDIV : Total of $40,000
e Traditional commercial schedule for summer and Fall
¢ 10 month Live in the D series featuring 3-4-minute segments about parks filmed in the parks;
one will be joint with Detroit Riverfront Conservancy; contest each month with social media and
live stream support.
Channel 7 ABC — WXYZ: Total of $20,000
e Campaign Jun, July and Oct with summer and fall commercials on live and OTT online
placements
Effectv: Total of $40,000
e $30,000 for Summer — updated targets to reach moms and families as well as younger singles
livings in urban locations
e $10,000 for Fall — updated targets to reach moms and families as well as younger singles livings
in urban locations
Detroit Public TV: Total of $10,000
e Campaign May — Dec with summer and fall commercials as well as sponsor mentions

Radio (Total of $78,807)
Beasley Media Group — Total = $21,984
e Summer — 4 weeks on 101 WRIF, 3 weeks on 105.1 the Bounce, 7 weeks on Praise Network
and 3 weeks on WCSX (+) possible on-air giveaways - $9,985
e Summer Concert Series — May 30 — Aug 14 campaign on 94.7 WCSX, 105.9 Kiss FM, 105.1
the Bounce, 101.1 WRIF, Praise Network - $9,999
e Golf — 4 weeks throughout season on WCSX - $2,000
Cumulus Media Group — Total = $8,000
e Summer — 7-week campaign on 93.1 New Country and WDVD (+) featured events, social
sharing support and on-air giveaways: $8,000
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Audacy — Total = $14,295
e Summer — 5 weeks on 98.7 WDZH, 4 weeks on WYCD Country, 2 weeks on WOMC classic hits
$9,295
e Summer - Digital streaming audio with WWJ and advanced targeting 6/1 — 8/29 - $1,000
e Golf — 4 weeks throughout season on WWJ - $3,500
e Golf — digital streaming audio targeting golfers - $500
WHMI - Total = $5,485
e Summer — 6/8 — 9/30 campaign (+) Live broadcast from a Kensington Event, weather
sponsorships and on-air giveaways - $4,485
e Fall — 9/20 — 10/13 campaign - $1,000
iheart Radio — Total = $29,043
e Summer — 10 weeks on WKQI hits, 8 weeks on WMXD R&B, 9 weeks on WNIC (+) on-air
giveaways - $16,000
e Big Fat Family Reunion — 3 weeks on WMXD R&B - $5,033
e Fall — 2 weeks on WJLB Hip Hop and 2 weeks on WKQI hits, - $8,010

Fiscal Impact: the media buys are budgeted in the Board approved 2022 budget.

Background: These media buys are the large provider ad buys. These fit within the already approved
marketing budget and marketing plan. These are primarily major media purchases for summer and fall
with a few stretching the entire remainder of the year. Additional media buys in print publications,
programming guide inserts, smaller event specific campaigns and additional supporting campaigns will
be added throughout the year as needed, but typically fall beneath the threshold that requires board
approval to begin.

The Out-of-Home placements were chosen to be all digital board placements from March through
December. There are some weeks where the Metroparks will be dark so that frequency can be
increased in other weeks. Two of the larger southeast Michigan providers (Outfront Media and Adams
Outdoor) were selected to achieve placements in geographic locations across all five counties. Digital
placements will rotate locations for each period and will have multiple artworks per placement for a
variety of message and location. Outfront media included bonus board placements in each week we
are running. Throughout the summer some artwork will also be co-branded with the Detroit Riverfront
Conservancy.

The TV/Video media buys were selected to place a mixture of live local broadcast placements,
syndicated programming placements, local cable network placements and digital OTT and video
placements. Cable networks were selected in summer to best reach mom’s with families and to fit into
our budget. Cable networks were also selected to best reach younger urban area audiences. Schedules
were negotiated to accommodate a variety of day parts for each schedule. The breakdown of TV/Video
budget was selected based on Neilson ratings, 2021 experiences and viewer tendencies. This year also
includes 10 month Live in the D series featuring 3-4 minute segments about parks filmed in the parks;
one will be joint with Detroit Riverfront Conservancy and the Riverfront Conservancy will have additional
segments in addition to ours; contest each month with social media and live stream support.

Radio buys were selected to ensure a mixture of genres and audiences demographics across each
campaign/season. Stations were also selected based on ratings for best reach and geographic range
of audience.

Multimedia partnerships were selected with a handful of publications and organizations to reach specific
audiences in southeast Michigan. 3Sixty Interactive was selected as our vendor to help with digital and
social media display ads, paid search ads, retargeting ads and other similar ad types through an RFP
process in 2020. During that process they were awarded up to four one-year extensions. DABO and
Real Time Media (parent company of Michigan Chronicle) were selected to reach a predominately
African American audience in metro Detroit area. Oakland County Moms, Metroparent and Little Guide
Detroit are large mom blog publications that reach a large number of moms and families in the region.
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These multimedia partnerships use multiple channels and strategies to reach these audiences
throughout the entire year and have already been approved for 2022. They are included here for
reference and background information to the additional mix of media that is scheduled to complement
that approval that has been requested.

Other Year-Long Media Partnerships Already Approved

Digital and Social Media Placements — 3Sixty Interactive

e Jan - Dec campaigns to include a variety of ad types to reach potential visitors on digital and
social platforms with messaging throughout the year.

DABO and On the Line with Rev. Sheffield
e Jan - Dec partnership to include radio and TV commercials as well as live interviews on radio
and TV every month, email blasts, social posts and creation of partnered hiring fair at their
location.
Real Time Media/ Michigan Chronicle
e Mar — Dec Campaign targeting urban audiences and African American readers using monthly
database targeted e-newsletters, print inserts and ads in print publication and targeted digital
ads.
Metroparent
e Yearlong campaign of digital ads, e-newsletter inclusion and sponsored content articles
reaching moms and families.
Oakland County Moms
e Yearlong campaign of display ads, sponsored pages, calendar page, event postings, contests
and reviews reaching moms and families.
Little Guide Detroit
e Summer Camp and Summer ads in their digital magazine along with sponsored content
throughout the year reaching moms and families.

Attachment: Media Buys Pricing
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7-A-2-a

OUTFRONT/

Huron-Clinton MetroParks
Prepared By: Hapuarachchi, Ranil

Space Available Boards

4 Week
Media Qty Bonus Total Boards Available Net Cost Total Per Week
March

Digital Billboard 03/21-03/27 | $400 $800

Anpril

Memorial Day Weekend
June
July 4th Weekend
July - Aug
Labor Day Weekend
September-October
November-December
Digital Billboard 2 1 3 11/7-12/11 $450 $4,500

Digital Package: $35K
All digitals are chosen and moved based on Outfront's discretion
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DocuSign Envelope ID: 11375102-9BD8-4904-B8AD-5384E6EB8365

ADAMS OUTDOOR ADVERTISING OF ANN ARBOR, M &
880 James L. Hart Parkway MEDIA CONTRACT
Ypsilanti, MI 48197 CONTRACT #
Tel: 734.327.8999 Fax: 734.327.9104 ACCOUNT EXECUTIVE Julie Wiechman-Jarrett
DATE 2/17/2022
ADVERTISER Huron-Clinton Metropolitan Authority PRODUCT/CATEGORY,usements&Events

BILL TO Huron-Clinton Metropolitan Authority
13000 High Ridge Drive
Brighton, M1 48114

CONTACT NAME_Danielle Mauter TEL 810-494-6009 E-MAIL Danielle.Mauter@metroparks.com
Advertiser hereby authorizes Adams Outdoor Advertising (“Adams”) to display/locate advertising for Advertiser on the following terms and conditions:
CAMPAIGN TERM: START DATE _4/4/2022 END DATE: 11/20/2022
MEDIA TYPE / TACTICS / DESCRIPTION OF SERVICES START DATE END DATE PERIOD # OF CAMPAIGN
TYPE PERIODS TOTAL
see addendum 4/4/2022 11/20/2022 WEEK 21,000
Q Addendum/Proposal attached and incorporated herein by reference TOTAL PER PERIOD: $ 600
TOTAL ADVERTISING RENT: $ 21,000
SPECIAL PROVISIONS: TOTAL PRODUCTION COST: $0
TOTAL ILLUMINATION AMOUNT: $ O
OTHER: $ 0

TOTAL CONTRACT AMOUNT: $ 21,000

TERMS: Should credit be approved, Advertiser agrees to pay the full invoiced amount not later than thirty (30) days following the billing date. Any
amounts on such a credit agreement that are not timely paid are subject to a late fee of 1.5% per month, which late fee is in addition to any and
all other interest, fees, and charges under our Payment Terms. TOTAL CONTRACT AMOUNT QUOTED IS FOR PAYMENT IN CASH OR ITS
EQUIVALENT. PAYMENT MADE, IN WHOLE OR IN PART, BY CREDIT CARD SHALL BE SUBJECT TO A 3% SURCHARGE, WHICH
AMOUNT IS NOT GREATER THAN OUR COST OF ACCEPTANCE.

ONCE EXECUTED BY ADVERTISER OR ITS REPRESENTATIVE, THIS CONTRACT IS NON-CANCELABLE BY THE ADVERTISER.

ADVERTISER ACKNOWLEDGES AND AGREES THAT ADAMS' STANDARD TERMS AND CONDITIONS (WHICH ARE ATTACHED HERETO) ARE
EXPRESSLY INCORPORATED INTO THIS CONTRACT BY REFERENCE.

REPRESENTATIONS: Any person executing this Contract on behalf of the Advertiser warrants that he/she has full authority to do so. Said person
accepts full personal liability for all Advertiser's contractual obligations if he/she is not authorized to execute this Contract on behalf of
the Advertiser. Adams shall not be bound by this Contract until the same is executed by Adams as evidenced by a signature below.

ADAMS OUTDOOR ADVERTISING LIMITED PARTNERSHIP ADVERTISER/CLIENT

By: Adams Outdoor GP, LLC AUTHORIZED BY:

Its: General Partner SIGNATURE OF AUTHORIZED SIGNER

Adams Outdoor Advertising General Manager DATE PRINTED NAME OF AUTHORIZED SIGNER DATE

InternalUse Only ] N R ‘I‘SETP



DocuSign Envelope ID: 11375102-9BD8-4904-B8AD-5384E6EB8365

:—'&1 | adams Contract Addendum

Advertiser/Client: Huron-Clinton Metropolitan Authority

Account Executive: Julie Wiechman-Jarrett

Date: 2/17/2022

Contract # (internal use only): X Multiple Start Dates X Multiple Boards/Media Types X Moveable Campaign X' Special Instructions
Start Date Duration Unit # Location Facing Area Size Media type Imp. Rate Per Panel Total Value Per
Week of Per Period Panel

4/4/2022 one week 2 units HIRING from pool below digital $600 $600x2=$1200
4/18/2022 one week 2 units HIRING from pool below digital $600 $600x2=$1200
5/23/2022 one week 2 units SUMMER from pool below digital $600 $600x2=$1200
5/30/2022 one week 4 units SUMMER from pool below digital $600 $600x4=$2400
6/13/2022 one week 3 units SUMMER & CONCERT SERIES from pool below digital $600 $600x3=$1800
6/27/2022 one week 2 units FIREWKS & BIG FAT FAMILY REUNION from pool below digital $600 $600x2=$1200
7/18/2022 one week 2 units SUMMER from pool below digital $600 $600x2=$1200
7/25/2022 one week 4 units SUMMER from pool below digital $600 $600x4=$2400
8/22/2022 one week 3 units SUMMER & MOVIES IN THE PARKS from pool below digital $600 $600x3=$1800
10/3/2022 one week 3 units FALL from pool below digital $600 $600x3=$1800
10/17/2022 one week 3 units FALL from pool below digital $600 $600x3=$1800
11/7/2022 one week 3 units ANNUAL PASS from pool below digital $600 $600x3=$1800
11/14/2022 one week 2 units ANNUAL PASS from pool below digital $600 $600x2=$1200

Special Instructions:
pool of digital units: 41113/41114 1-94/Outer Drive, 39142 US 23/Pontiac Trail, 9824/9825 |-75/Joslyn, 9826/9827 I-75/Auburn Rd, 805 M-5/Maple, 22105 Telegraph/Annapolis, 9821 Madison Ave/75,

9822/9823 |-75/M-39, 760/761 1-96/Beck, 803 1-96/Novi Rd, 41116 275/Huron River Drive, 9812/9815 US-23/Barker, 39153/39152 1-94/Huron Street

Advertiser/Client Authorize by:

(Signature)

Printed Name and Date:
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THEY'RE YOUR METROPARKS.

Station

Time

Program Name

Total

F25-45
CPM

WIBK
WIBK
WIBK
WIBK
WIBK

5:.00a-10:00a
10:00a-11:00a
4.00p-5:00p
4:00a-5:00a
G:20a-10:00a

W-F FOX 2 HEWS AT SAM
W-F FOX 2 NEWS AT 10AM
W-F JUDGE JUDm
W-F FOX 2 NEWS 4-5AM
38-3U WEEKEHND MORMNING

5400.00
5250.00
5300.00
5150.00
3400.00

32,400.00
31,500.00
3900.00
$450.00
31,200.00

33478
32315
321.28
$34.09
308.82

2022 FLIGHT TOTALS

$6,450.00 7

£30.76

HIATUS

Station

Time

Program Name

Rate

[
-

—
-

Al AU AL
8 15

Al AU 3E 3E SE

22

12 18 #

Total

F25-4%
CPM

WIBK
WIBK
WIBK
WIBK
WIBK

§.00a-10:00a
10:00a-11:00a
4.00p-5:00p
4:00a-5.00a
6:30a-10:00a

FOX 2 NEWS AT 94AM
FOX 2 NEWS AT 10AM
JUDGE JUDY
FOX 2 NEWS 4-34M
VWEEKEND MORNING

S400.00
3250.00
$300.00
3150.00
400.00

"o
Fio

54 000.00
32,500.00
31,500.00
31,500.00
32,000.00

53478
32315
32128
534.05
358.82

3022 FLIGHT TOTALS

b

4
2
2
1
2
1
8

2
2
1
2
1
8

L4

$11,500.00 "

$30.96

Station

Time

Program Name

Rate

=]
o

Total

F25-49
CPM

WIBK
WIBK
WIBK
WIBK
WIBK

9.00a-10:00a
10:00a-11:00a
4.00p-5:00p
4:00a-5:00a
G:30a-10:00a

FOX 2 NEWS AT 94N
FOX 2 NEWS AT 10AM
JUDGE JUD
FOX 2 NEWS 4-54M
WEEKEND NORNING

3400.00
5250.00
5300.00
3150.00
F400.00

o00.00
3250.00
300.00
300.00
3400.00

44
6.8

33478
323.15
321.28
334.05
358.82

40122 FLIGHT TOTALS $2,050.00 " 63.5 §32.28

2022 TOTALS
DOLLARS  520,000.00
IMP 5
CPM




merseromnerme 0 FLX / OTT PROPOSAL

Gﬁfza

Flight dates: Memorial Day through Labor Day 5/23-9/5
 We can lock in a more specific flight, based on your goals

Utilizing FLX Entertainment Any Screen *see slide 3 for full Publisher list

Targeting includes: Women 25-49 or Women with Children AND
outdoor enthusiasts, within the Detroit DMA

Battle Creek Anné\rbé:_ ng!’"
Web Based Attribution included at no additional cost g

* Opportunity to track consumers who visit metroparks.com after
seeing your ad on FOX’s FLX platform.

241,379 total guaranteed impressions
S29 Net CPM
S7,000 Net Total




Entertainment Partners | Big Screen or Any Screen

A&E

A&E History Vault
ABC

Action Classics Channel
Adult Swim

African American Short Films
AMC

American Classics
Animal Planet

AXS TV

BBC

BBC America

BET

BET Her

Bravo
BroadwayHD
Cartoon Classics
Cartoon Club
Cartoon Keepsakes
Cartoon Lane
Cartoon Network
CBS

Cheddar

CMT

Comedy Central
Cooking Channel
Court TV

Cracked TV

Crackle

DIRECTV

Discovery

Discovery AHC
Discovery Destination America
Discovery ID
Discovery Life
Discovery TLC
Discovery Velocity
Disney Channel
Disney Family

DIY Network

Docu TV

E!

Family Feud

Film Detective TV

Flix Fling

Food Channel

Food Network
Foodmatters TV
Foody TV

Foreign Film Favorites
FOX

Freeform - ABC Family
Funny or Die

Fuse

FX

FX Networks

FXM

FXX

FYI

FYI

Game Show Network
Hallmark Channel
Hallmark Drama
Hallmark Movies & Mysteries
Haystack TV

HGTV

History AHC

History Channel
History Hit TV

HLN

IFC

Law & Crime
Lifetime

Lifetime Movie Club
Lifetime Movie Network
LOGO

MTV

MTV Classic

MTV Live

MTV2

Music Choice
Mystery Channel
Mystery Classics Channel
Mystery Movie Theatre
Nat Geo Kids

Nat Geo TV

Nat Geo Wild

NBC

Nickelodeon
Ovation - JOURNY
Ovation TV

OWN tv

Oxygen

Paramount Network
PBS

People TV

Pluto

Roku Premiere
Samsung TV Plus
Science Channel

Scifi Classic Channel
Scifi Classic TV
Scripps Networks
Sling

Smithsonian Channel
Sony Movie Channel
Spike

Starz

Sundance TV

Syfy

TBS

The Animal Channel
The Bollywood Channel
The Broadway Channel
The CW

The CW Seed

The Movie Channel
The Travel Channel
Thriller Classic Channel
TLC

TMZ

TNT

Travel Channel

truTV

Tubi

TV Land

Univision GalavisiA3n
USA Network

VH1

VICE

VICELAND

Wild World - Animal TV
Xumo

Xumo Movies




Web-Based OTT Attribution

When a client would like to track site visits
O
attributed to their FLX campaign, they can use x n MADHIVE

web-based OTT attribution.

Depending on client goals, one or multiple pixels
are provided to place on their site.

This pixel is a snippet of code that captures a
user's IP address when they visit the site. This way
we are able to cross-reference the users that were
served a FLX ad and then visited the clients site.

Tracking Pixel HTML Example:
<img src="https://jelly.mdhv.io/v1l/star.gif?pid=vhAfn508vsnZ0rdZywiCC7nDg3Sg&src=mh&evt=hi">
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Consumers are continuing to change their viewing habits

MRI | SIMMONS

53% of Americans have some sort of pay TV cord (cable,
satellite or fiber optic service), while just about half (46%)
are Cordless, meaning they’ve cut their TV cord or never
had it to begin with.

The shift from Cord Loyalist to Cutters is driving this change
In the past 5 years Cord Cutters are up +208%, while Cord
Loyalists are down -35%

Share of time spent has reached a tipping point —an equal
percent of time is spent watching via a corded TV
connection as it is spent streaming. Americans now spend
more time watching through streaming services when it is
convenient for them

Time spent watching live through traditional TV cord
dropped -36% in the last 5 years, while time-shifted
streaming increased by +81%.

> People in DETROIT who have a smart TV
or an internet connected device:

> $25k+ index is 108
> $35k+ index is 112
> $50k+ index is 119
> $75k+index is 125
> $100k index is 136

> $250k index is 148 (People who
live in a CTV home are 44% more
likely to earn a $250K+ HH
income)

m That's where FLX can help!
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THEY'RE YOUR METROPARKS.
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LIVE & LOCAL
ABOUT THE SHOW

® Live in the D is WDIV/Local 4’s live local entertainment
lifestyle show airing weekdays starting at 10am.

® This hour long show covers what's happening in and
around Detroit in an informative, fun and energetic
way.

® Hosted by local television favorites Jason Carr, and
Tati Amare.

® Various Detroit-based businesses are featured each
week including local restaurants/cooking, home
improvement, fashion, skin-care, pets, entertainment,
healthcare, and gardening and much more!
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PROMOTIONAL APPEARANCE

With our producers’ help, we’ll create a dynamic, creative element to showcase
Metro Parks. Here’s what you’ll get:

(1) :10 second billboard airing before your segment with logo and tagline

2-4 minute integrated segment with Michelle on location (all subject matter must be pre-approved)
Full screen graphic at the end of the segment

Link on the Live in the D page on ClickOndetroit.com

Social Media posts the day of the appearance

Special Edition

Your segment will be made available for repost on your social media site

Contest opportunities to extend your message and grow your data base
The best part...You'll have WDIV/Local 4 personalities talking about Metro Parks!
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TV Padkage

Metro Parks Summer 22

Author: Teri Spencer

SalesPerson: Teri Spencer

Station: WDIV
Phone #: 313-222-0636
Email: terik@wdiv.com
3s: 5/2/2022 - 8/28/2022 Demo: DMA P18+ D.RTG, DMA P18+ D.000
JN JIN IN  JN JL JL JL JL AU P18+ P18+ P18+
Station Time Days Program Name Length Rate 6 13 20 27 4 11 18 25 1 # Total RTG CPP (000)
WDIV 6:00a-9:00a Mo-Fr 6-9am :30 $550.00 1 - 2 - 2 - 2 - 2 9 $4,950.00 2.0 18 $275.00 69.9 629.1
WDIV 3:00p-4:00p Mo-Fr ELLEN 3PM :30 $350.00 2 - 1 - 1 - 2 - 1 7 $2,450.00 p 1.6 11.2 $218.75 p 55.5 388.5
WHEEL OF
WDIV 7:00p-8:00p Mo-Fr FORTUNE/JEOPARDY :30 $1,000.00 1 - 1 - 1 - - - 1 4 $4,000.00 6.1 244 $163.93 207.9 831.6
FLIGHT TOTALS 4 0 4 0 4 0 4 0 4 20  $11,400.00 53.6  53.6 $212.69 1849.2 1849.2
Metro Parks Fall WDIV 22 Author: Teri Spencer
SalesPerson: Teri Spencer
Station: WDIV
Phone #: 313-222-0636
Email: terik@wdiv.com
ates: 8/29/2022 - 10/30/2022 Demo: DMA P18+ D.RTG, DMA P18+ D.000
1e #: 24011
SE SE OC OC OC oOC P18+ P18+ P18+
Station Time Days Program Name Length Rate 19 26 3 10 17 24 # Total RTG CPP cPM
WDIV 6:00a-9:00a Mo-Fr NEWS 4 AT 6AM/TODAY :30 $600.00 1 - - 1 - 1 3 $1,800.00 21 6.3 $285.71 202.5 $8.89
WDIV 4:00p-5:00p Mo-Fr 4P News/INSIDE EDITION :30 $600.00 1 - - 1 - 1 3 $1,800.00 3.6 10.8 $166.67 355.2 $5.07
|FLIGHT TOTALS 2 0 0 2 0 2 6 $3,600.00 17.1 17.1 $210.53 557.7 $6.4

55/257



PARTNERSHIP SUMMARY

Live In The D Segment

* 3-4 minute on location segment live or recorded beforehand with Michelle
e Social Media Push and Post on ClickOnDetroit.com

* All Segments are part of WDIV Live Stream of Live In The D

* One segment per month March-December a total of 10 segments

WDIV Schedule:
e Summer and Fall TV

Contest
* You will get a list of all entrants that opted to get more information from you

$40,000 net investment

THEY'RE YOUR METROPARKS.

G
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Based on the Live in the D Cume:

) 18-34 5%
Women 41711 35-44 11%
] T cender ) 1% == Age 45-54 19%
Men 55+ 65%
Y :g;lte Collar r Y Wayne 33%
B occupatior £ ﬁ County of | Oakland 25%
2;‘; Collar |~ " Residence | Macomb 23%
(1)
oy Hor_nemaker 8% ’*'i\. Number of None 77%
‘ Homeowner Bﬁ?lﬁed UL ® Children in HH| 12 16%
M 24% . (Under age 17) y 3 or more 7%
" 550'000+ a47% [ Rest t‘ Any Restaurant 85%
|é3' Income $75,000+ 36% b s o 81%
Sit down 59%
$100k+ 23% \
4 r Gardening 53%
yﬁ\ Total Amount | Under $500 14% : T 60%
Spent on $500 - $5,000 16% L&C Lifestyle Attends Sport Event  18%
Home $5,000+ 18% Belongs to Health 19%
Club or Gym
Owns a Pet 43%

©Omne

Source: Scarborough July 2020 — June 2021 Based on Adults 18+ 10am Live in the D viewers
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HURON-CLINTON

METROPARKS

Prepared by: Nick Craig| Nicholas.Craig@wxyz.com | 248-752-8979
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. =~ DIGITAL STRATEGY
: s HURON-CLINTON
@20 wxvzza/70m METROPARKS g

Our number one goal with the launch of our 24/7 Streaming News channel is
delivering on our company vision and mission of creating a better informed world,
and doing well by doing good.

Content will be delivered in two ways on WXYZ’s Roku, Amazon Fire TV, Apple TV, and Android TV Apps:

1. Alive 24/7 streaming channel — consisting of:
*  Simulcast of the local newscast and replay in adjacent timeslot
*  Scripps Syndicated shows: The List & Right This Minute
*  Alocal/national hybrid nightly broadcast
. Scripps partner content: Newsy documentaries & Court TV’s Closing Arguments

2. Video-on-demand (VOD) — consists primarily of short newscast clips and digital originals

MSCRIPPS C=D Kl ©) (& W Google




DIGITAL STRATEGY

METROPARKS

HURON-CLINTON

Programming Lineup

WXYZ Weekday Schedule
START OF DAY Program name Program name
4:00am Right This Minute 4:00pm
e I inu P 7 Action News @ 4
s MOIHG 4:30am 4:30pm
(P AZUGH THIS MORNING 5:00am 5:00pm ,
LT PR TRRN R NeT———. . . . 7 Action News @ 5
5:30am 7 Action News This Morning 5:30pm
6:00am 6:00pm 7 Action News @ 6
6:30am 6:30pm | Replay: 7 Action News @ 6
7:00am 7:00pm 7 Action News @ 7
7:30am . 7:30pm | Replay: 7 Action News @ 7
7 Action News on TV20 -
8:00am 8:00pm | Replay: 7 Action News @ 7
RIGHT s 8:30am 8:30pm Right This Minute
THIS - —
VIDEDS 9:00am . 9:00pm Right This Minute
MINUTE SHOW 7 Action News on TV20 ;
9:30am 9:30pm The List
10:00am Right This Minute 10:00pm .
7 Action N TV20
10:30am Right This Minute 10:30pm ction Tews on
11:00am The List 11:00pm 7 Action News @ 11
11:30am Right This Minute 11:30pm | Replay: 7 Action News @ 11
12:00pm 7 Action News at Noon 12:00am | Replay: 7 Action News @ 11
12:30pm Replay: 7 Action News at Noon 12:30am The List
CUURT 1:00pm Replay: 7 Action News at Noon 1:00am Right This Minute
1:30pm Court TV 1:30am Right This Minute
2:00pm Court TV 2:00am : The. LISt.
2:30pm 2:30am Right This Minute
3:00pm 3:00am Right This Minute
Court TV -
3:30pm 3:30am The List

i SCRIPPS




HURON-CLINTON

METROPARKS

* M-F 6-9A 18x 7 Action News at 6A/ Good Morning America
 M-F 4-730P 10x 7 Action Early News

 M-F 7-9A 24x 7 Action News at 7A

e M-SU 10-11P  15x 7 Action News at 10P

Total Spots 67x

|* q
\ ACTION THIS MORNIN
@AY THIS MORNING
WATCH WEEKDAYS 8:30AM - TAM

éﬁlrﬁ]ﬁsmuﬂﬂlﬂﬁ '
e THIS MORNINGG 2

WSCRIPPS CEZDE O 8 Y cooge




@ WXYZ 24/7 OTT

HURON-CLINTON

DIGITAL STRATEGY

Digital Campaign: June — October 2022

* Audience Targeting: A25+, Families & Active Lifestyle

i SCRIPPS

METROPARKS

2022 PROPOSAL

3-Month Campaign

JUNE July October TOTAL
125,000 125,000 125,000 .
posze IMPRESSIONS IMPRESSIONS IMPRESSIONS | >7>/000 Impressions
$3,125 $3,125 $3,125 $9,375

(wxy=com J| {JIF

’ Geogle



HURON-CLINTON

METROPARKS

TV Schedule Flight Weeks
* 18x 6-9A Morning News on WXYZ 5/30-6/12
e 10x 4-730P Early News on WXYZ 7/11-7/24
* 24x 7-9A Morning News on WMYD 9/26-10/9

e 15x10-11P Late News on WMYD

e OTT
e 125,000 monthly Impressions on WXYZ OTT
e  Will run the Months of June, July, & October

Total Spots: 67

Total OTT Impressions: 375,000
Total overall Impressions: 2,924,200
Total Investment: $20,000

Signature: Date:

Printed Name: Title:

MSCRIPPS CZZD K0 8 Y cooge




HURON-CLINTON METROPARKS SUMMER 2022
MULTI-SCREEN CAMPAIGN

TIERNEY SCENGA, COMCAST EFFECTV AE

.,-. &'/;—'E

©2022 Comcast. . All rights reserved . Comcast confidential and proprietary information. en 2, N8 — -


mailto:Tierney_Scenga@comcast.com

Huron Clinton Metro Parks

HIGH LEVEL 2022 RECOMMENDATION BASED ON SUMMER 2021 RESULTS

Summer Campaign Overview:
Campaign Dates: 5/16/22 - 8/28/22
Targeted Zones: Ann Arbor MI, Chesterfield MI, Detroit MI, Macomb MI, Livingston MI, Taylor MI, Walled Lake MI, Westland Ml

Summer Campaign 1: Families in Motion
= TV Budget: $10,000
» Effectv Streaming — Premium Video Audience: $2,500
» Effectv Streaming — Full Episode Player (FEP) Audience: $2,500

Summer Campaign 2: Aspirational Fusion
= TV Budget: $10,000
» Effectv Streaming — Premium Video Audience: $2,500
= Effectv Streaming — Full Episode Player (FEP) Audience: $2,500

Summer Campaign Total: Families in Motion & Aspirational Fusion TV Budget: $10,000
= Total TV Budget: $20,000
» Effectv Streaming — Premium Video Audience: $5,000
» Effectv Streaming — Full Episode Player (FEP) Audience: $5,000

» Total TV & Streaming Summer Campaign: $30,000

© 2020 Comcast. All rights reserved. Comcast confidential and proprietary information effectv a6/257 2



TARGETED ZONES: ANN ARBOR MI, CHESTERFIELD MI, DETROIT M|, MACOMB M, LIVINGSTON M|,
TAYLOR MI, WALLED LAKE MI, WESTLAND Ml
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Lifestyle Groups

FAMILIES IN MOTION - SUMMER CAMPAIGN 1

Younger, working-class families earning moderate incomes
in smaller residential communities.

Key Features

* Young children * Non-environmental
* Hectic households » Conservative investors
* Rural lifestyles * QOutdoor leisure

Channel Preference I I
|

‘y\@ Technology Adoption
47 64 10 132

150 41 Wizards

a

=

il

Head of Household Age Type of Property
36 - 45 Single family
D &
IR Q
Estimated Household Income Household Size
$35,000 — $49,999 5+ Persons
Home Ownership Age of Children
Homeowner 4-6

© 2021 Comcast. All rights reserved. Comcast confidential and proprietary information




Audience Intelligence for Local

WE KNOW HOW AUDIENCES ARE SPENDING THEIR TIME

Insights from Comcast Viewership Data for Detroit : M Family in Motion — Summer Campaign 1

% 12 I Households watch an average of 12 cable
| networks

21% I The top 5 networks make up 21% of TV viewing

73% I 73% of viewing is outside Prime
m CABLE mBROADCAST m PREMIUM

Source: Audiences are created based on Comcast viewership data;(April 2021-October 2021). Aggregated Viewing Time by network, Cable defined as

Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; April 2021-October 2021.
©2022 Comcas t. All rights reserved. Comcast confidential and proprietary information. effec
357



Audience Intelligence for Local

VIEWERSHIP DATA INFORMS US ABOUT ACTUAL VIEWING - SUMMER CAMPAIGN 1

National

B Time Viewed (Linear)

Detroit

Detroit - M Family in
Motion

H Time Viewed (VOD/DVR)

Source: Audiences are created based on Comcast viewership data;(April 2021-October 2021). Aggregated Viewing Time by network, Cable defined as
Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; April 2021-October 2021.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.

xfinity

Movies Kids NECILS Music Latino

Featured TV

S THECLEILES

v

Aspetbind ing Masterplece 1t's Time to Start Watching

Tuesday Night Shows

Web

1:26p/ 34° |

effec357



Audience Intelligence for Local

BETTER RECOMMENDATIONS BASED ON INSIGHTS FROM VIEWERSHIP DATA

SUMMER CAMPAING 1 - FAMILY IN MOTION

DMA: Detroit

WE BUILD YOUR PLAN BASED ON DATA INSIGHTS

Target: M Family in Motion

Zones(s):

(5 Taylor MI, Walled Lake MI, Westland MI

(@) | BEST NETWORK Reach Ranker

Efficiency Ranker

Network

Ann Arbor M|, Chesterfield MI, Detroit MIl, Macomb M], Livingston M|,

6 Combinations Network

GEO-TARGETED L

1 3 TNT
VIEWERSHIP To Your Market g ::;SJ

6 TBSC

@ Data 7 FRFM

8 USA

9 FX

10 NICK

n DISC

12 SYFY

. . . . . . . 13 ESPN
M Family in Motion audience in Ann Arbor MI|,Chesterfield M|, Detroit 4 HGTV
MI|,Macomb Mi,Livingston MI,Taylor Ml Walled Lake Ml Westland Ml are 77% e Foop
more likely to view TRAV 17 MTV

18 ENT

19 CNN

20 FXNC

1o
143
121
126
139
19
138
128
126
153
145
145
86

102
92
155
120
74
73

OCONNOOODWN =

TRAV
ESNU
TOON
MTV
NICK
ID
CMT
TRU
DISC
SYFY
AMC
TVL
GSN
AEN
FRFM
APL
LIF
PAR
VH1
HLN

How to read: The Efficiency ranker compares a segment’s share of viewing for a specific network compared to total households’ share of viewing for the same network. A higher index indicates that a segment has a higher proportion of viewing for a specific network.

Source: Comcast Viewership Data, Aggregated Viewing by target audience, for example, “Chevy New Car Intenders”

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.

177
168
157
155
153
149
147
147
145
145
143
141
140
139
138
137
132
131
129
128
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HURON-CLINTON METROPARKS

AUDIENCE TARGETED TV SUMMARY - SUMMER CAMPAIGN 1

Optimized TV campaign targeting your audience efficiently and effectively
Audience: M Family in Motion
Nielsen: Adults 18+

Campaign Dates 05/16/2022-8/28/2022 On Demand 7 .
TV Movies Kids Networks Music ~Latino
Market Detroit L0
TV
Zones Ann Arbor M, Chesterfield MI, Detroit MI, Macomb M, Livingston M|, Taylor M|, Walled Rt »
Lake MI, Westland M & G TIELEILES
¥y
TV Reach / Frequency 32_1%/1_8 ASpelibinding Masterpiece 1t's Time to Start Watching Catch Up on Season 6
Total Networks 35 Tuesday Night Shows
Total Spots 5,268
Total TV Impressions 590,012
Total CPM 16.95
Avg. Monthly Networks 28
Avg. Monthly Spots per Network 47
Avg. Monthly Impressions per Network 5,258
Total TV Investment $9,999.25

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual
impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates
provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability

may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.

L'eCIFER
’

Take'#Walk on the Dark Side
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HURON-CLINTON METROPARKS

EFFECTV STREAMING SUMMARY FOR HURON-CLINTON METROPARKS
Audience Targeting: M Family in Motion — Summer Campaign 1

A digital solution to complement your multiplatform TV strategy

1. Effectv Streaming- TV-Premium Video Audience Targeting

Campaign Dates:
Zones:
Impression:
Audience:
Investment:
CPM:

05/16/2022 - 08/28/2022
8 Zones

73,529

Mosaic > M Family in Motion
$2,500

$34

2. Effectv Streaming- FEP Audience Targeting

Campaign Dates:
Markets:
Impression:
Audience:
Investment:
CPM:

Total Impressions
Total Digital Investment

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

Zones* Ann Arbor M|, Chesterfield M|, Detroit MI, Macomb M|, Livingston M, Taylor MI, Walled Lake M, Westland Ml

05/16/2022 - 08/28/2022
Detroit

54,347

Mosaic > M Families In Motion
$2,500

$46

127,876
$5,000

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual

impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates

provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability

may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.

effectﬂ
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Lifestyle Groups — Summer Campaign 2

ASPIRATIONAL FUSION - SUMMER CAMPAIGN 2

Lower-income singles and single parents living in urban
locations and striving to make a better life.

Key Features

* Single parents * Budget constraints
* Apartment living * Active athletes
« Status-conscious * Tech wizards
Channel Preference | i [
)
- @ . ‘yl@ ' Technology Adoption
220 44 426 82 6 Wizards
a
M
= e
Head of Household Age Type of Property
19-24 Multi-family: 3 units
off Q
Estimated Household Income Household Size
Less than $15,000 1Person
Home Ownership Age of Children
Renter 7-9

© 2021 Comcast. All rights reserved. Comcast confidential and proprietary information




Audience Intelligence for Local

WE KNOW HOW AUDIENCES ARE SPENDING THEIR TIME

Insights from Comcast Viewership Data for Detroit : R Aspirational Fusion — Summer Campaign 2

@ 12 I Households watch an average of 12 cable
networks

27% I The top 5 networks make up 27% of TV viewing

71 % I 71% of viewing is outside Prime
mCABLE mBROADCAST m PREMIUM

Source: Audiences are created based on Comcast viewership data;(May 2021-August 2021). Aggregated Viewing Time by network, Cable defined as

Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; May 2021-August 2021.
©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. effec
357



Audience Intelligence for Local

VIEWERSHIP DATA INFORMS US ABOUT ACTUAL VIEWING
Summer Campaign 2

On Demand

Movies Kids NECILS

Featured TV

S THECLEILES

v

Aspetbind ing Masterplece 1t's Time to Start Watching

Tuesday Night Shows

xfinity

National Detroit Detroit - R Aspirational
Fusion

B Time Viewed (Linear) m Time Viewed (VOD/DVR)

Source: Audiences are created based on Comcast viewership data;(May 2021-August 2021). Aggregated Viewing Time by network, Cable defined as
Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; May 2021-August 2021.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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Audience Intelligence for Local

BETTER RECOMMENDATIONS BASED ON INSIGHTS FROM VIEWERSHIP DATA
Summer Campaign 2

DMA: Detroit

WE BUILD YOUR PLAN BASED ON DATA INSIGHTS

Target: R Aspirational Fusion

Zones( Ann Arbor Ml,Chesterfield Ml,Detroit M,Macomb Ml Livingston Ml Taylor

() s): MI,Walled Lake M|,Westland MI
o BEST NETWORK Reach Ranker Efficiency Ranker
6 Comblnatlons Network Network
GEO-TARGETED v L
2 BET 251 2 BET 251
[ 1] 3 VHI 219 3 VHI 219
V|EWERSH|P To Your Market 4 TNT 119 4 TOON 180
5 AMC 98 5 LMN 164
6 FX 109 6 OWN 157
@ Data 7 USA 14 7 WETV 151
8 AEN 109 8 NICK 141
9 ESPN 89 9 MTV 139
10 NICK 141 10 LIF 131
l FRFM 108 ! ID 125
12 TVI 252 12 NFLN 121
R Aspirational Fusion audience in Ann Arbor MI|,Chesterfield 13 TBSC 85 13 TNT n9
. . . 14 SYFY 14 14 SYFY 14
Ml,Detroit Ml,Macomb Ml Livingston Ml, Taylor M|,Walled Lake 5 MTV 139 “ USA a
Ml|,Westland Ml are 152% more likely to view TV1 16 CNN 73 16 AEN 109
17 LMN 164 16 FX 109
18 ENT 97 18 FRFM 108
19 LIF 131 19 TRU 105
20 HIST 64 20 ESNU 104

How to read: The Efficiency ranker compares a segment’s share of viewing for a specific network compared to total households’ share of viewing for the same network. A higher index indicates that a segment has a higher proportion of viewing for a specific network.

Source: Comcast Viewership Data, Aggregated Viewing by target audience, for example, “Chevy New Car Intenders”
©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. erfec
357



HURON-CLINTON METROPARKS

AUDIENCE TARGETED TV SUMMARY - SUMMER CAMPAIGN 2

Optimized TV campaign targeting your audience efficiently and effectively
Audience: R Aspirational Fusion
Nielsen: Adults 18+

Campaign Dates  05/16/2022-8/28/2022 i Latino

: ids Networks Music
Market Detroit v Movies Ki

Featured TV

Zones Ann Arbor M, Chesterfield MI, Detroit MI, Macomb M, Livingston M|, Taylor M|, Walled »
Lake MI, Westland M & G TIELEILES
313
ASp(:nbmd‘mq M.a'm'r;;-«c It's nr:w to Start Watching Catch Up on Season 6
TV Reach / Frequency 24.8%/3.1
Total Networks 20 Tuesday Night Shows
Total Spots 6,819
Total TV Impressions 814,320
Total CPM 12.28
Avg. Monthly Networks 16
Avg. Monthly Spots per Network 108
Avg. Monthly Impressions per Network 12,901
Total TV Investment $9,999.75

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual
impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates
provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability

may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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HURON-CLINTON METROPARKS

EFFECTV STREAMING SUMMARY FOR HURON-CLINTON METROPARKS
Audience Targeting: R Aspirational Fusion — Summer Campaign 2

A digital solution to complement your multiplatform TV strategy

1. Effectv Streaming- TV-Premium Video Audience Targeting

Campaign Dates: 05/16/2022 - 08/28/2022
Markets: Detroit

Impression: 73,529

Audience: Mosaic > R Aspirational Fusion
Investment: $2,500

CPM: $34

2. Effectv Streaming- FEP Audience Targeting

Campaign Dates: 05/16/2022 - 08/28/2022
Markets: Detroit
Impression: 54,347
Audience: Mosaic > R Aspiration Fusion
Investment: $2,500
CPM: $46

Total Impressions 127,876

Total Digital Investment $5,000

Zones* Ann Arbor M, Chesterfield MI, Detroit MI, Macomb M|, Livingston MI, Taylor MI, Walled Lake M, Westland Ml

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual
impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates
provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability
may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. effectv 78/257 15



https://www.effectv.com/legal/advertiser-terms-and-conditions

impact Ceampeign Insighta

THE VALUE OF GOOGLE ANALYTICS

WHAT IS IT?

Google Analytics is the industry standard in
website analytics maasuramant

It is a free wab analytics service offered by
Google that tracks and reports wabsite
traffic

Effectv applies our cable geographies to
your Google Analytics data so wa can

measura traffic by zone — filtering down to
zips and zones that matter most to you

© 2020 Comcast. All rights reserved. Comcast confidential and proprietary information

IMPACT CAMPAIGN INSIGHTS
By harnessing Google Analytics, we
establish baseline performance for your
website and then show visitor [ift over time

THL PR IR & s T LR U

CHMFRIGH PERFORMANCE

VLAY B i i e T T St SRS 0 | T R T 1 IS, e L
. B A P T VI D I § i 8 M i i S

R T ]
1

WHY IT MATTERS

ltallows agencies and partners, like Effecty,
to have read-only access to use the data to
garner insights to create campaign
affectivenass

—. |Analyze brand awaraness and website
| £ traffic change in relation to a
campaign change

71| Evaluate traffic attributed to
new/returning users vs direct/organic

| Assess targated gecgraphias, ensuring

|__ .| the campaign is deployed in areas that

make the most sense for your business

0/257 16
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HURON-CLINTON METROPARKS FALL 2022
MULTI-SCREEN CAMPAIGN

TIERNEY SCENGA, COMCAST EFFECTV AE

.,-. &'/;—'E

©2022 Comcast. . All rights reserved . Comcast confidential and proprietary information. en 2, N8 — -
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Huron Clinton Metro Parks

HIGH LEVEL 2022 RECOMMENDATION BASED ON FALL 2021 RESULTS
Fall Campaign Overview:
Campaign Dates: 9/19/22 - 11/06/22

Targeted Zones: Ann Arbor MI, Chesterfield MI, Detroit Ml, Macomb MI, Livingston MI, Taylor MI, Walled Lake MI, Westland Ml

Fall Campaign 1: Families in Motion
= TV Budget: $3,000
» Effectv Streaming — Premium Video Audience: $1,000
» Effectv Streaming — Full Episode Player (FEP) Audience: $1,000

Fall Campaign 2: Aspirational Fusion
* TV Budget: $3,000
» Effectv Streaming — Premium Video Audience: $1,000
= Effectv Streaming — Full Episode Player (FEP) Audience: $1,000

Fall Campaign Total: Families in Motion & Aspirational Fusion TV Budget:

» Effectv Streaming — Premium Video Audience: $5,000
» Effectv Streaming — Full Episode Player (FEP) Audience: $5,000

» Total TV & Streaming Summer Campaign: $10,000

© 2020 Comcast. All rights reserved. Comcast confidential and proprietary information effectv /257 2




TARGETED ZONES: ANN ARBOR MI, CHESTERFIELD MI, DETROIT M|, MACOMB M, LIVINGSTON M|,
TAYLOR MI, WALLED LAKE MI, WESTLAND Ml
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Lifestyle Groups

FAMILIES IN MOTION - FALL CAMPAIGN 1

Younger, working-class families earning moderate incomes
in smaller residential communities.

Key Features

* Young children * Non-environmental
* Hectic households » Conservative investors
* Rural lifestyles * QOutdoor leisure

Channel Preference I I

‘y\@ Technology Adoption
47 64 10 132

150 41 Wizards

a

=

il

Head of Household Age Type of Property
36 - 45 Single family
D &
IR Q
Estimated Household Income Household Size
$35,000 — $49,999 5+ Persons
Home Ownership Age of Children
Homeowner 4-6

© 2021 Comcast. All rights reserved. Comcast confidential and proprietary information




Audience Intelligence for Local

WE KNOW HOW AUDIENCES ARE SPENDING THEIR TIME — FALL CAMPAIGN 1

Insights from Comcast Viewership Data for Detroit : M Family in Motion

13 I Households watch an average of 13 cable
networks

25% I The top 5 networks make up 25% of TV viewing

73% I 73% of viewing is outside Prime
m CABLE mBROADCAST m PREMIUM

Source: Audiences are created based on Comcast viewership data;(September 2021-November 2021). Aggregated Viewing Time by network, Cable defined as

Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; September 2021-November 2021.
©2022 Comcas t. All rights reserved. Comcast confidential and proprietary information. effec
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Audience Intelligence for Local

VIEWERSHIP DATA INFORMS US ABOUT ACTUAL VIEWING - FALL CAMPAIGN 1

National Detroit Detroit - M Family in
Motion

B Time Viewed (Linear) m Time Viewed (VOD/DVR)

Source: Audiences are created based on Comcast viewership data;(September 2021-November 2021). Aggregated Viewing Time by network, Cable defined as
Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; September 2021-November 2021.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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Audience Intelligence for Local

BETTER RECOMMENDATIONS BASED ON INSIGHTS FROM VIEWERSHIP DATA
FALL CAMPAIGN 1

DMA: Detroit

WE BUILD YOUR PLAN BASED ON DATA INSIGHTS

Target: M Family in Motion

Zones( Ann Arbor Ml,Chesterfield Ml,Detroit M,Macomb Ml Livingston Ml Taylor

() s): MI,Walled Lake M|,Westland MI
o BEST N ETWORK Reach Ranker Efficiency Ranker
6 Comb I natlons Network Network
G EO_TARG ETED 1 VOD 1o 1 TRAV 177
2 AMC 143 2 MTV 155
(1] 3 HIST 121 3 TOON 154
V|EWERSH|P TO YOUF Market 4 FRFM 136 4 NICK 153
5 TNT 121 5 ID 149
6 CNN 80 6 TRU 147
@ Data 7 FX 126 7 DISC 145
8 ESPN 78 7 SYFY 145
9 AEN 137 9 AMC 143
10 TBSC 19 10 GSN 140
1 FXNC 75 1 AEN 137
12 USA 128 m APL 137
M Family in Motion audience in Ann Arbor MI|,Chesterfield 13 NICK 153 L TVL 137
. . . 14 SYFY 145 14 FRFM 136
Ml,Detroit Ml,Macomb Ml Livingston Ml, Taylor M|,Walled Lake 5 DISC 145 5 LIF 139
M|, Westland Ml are 77% more likely to view TRAV 16 FOOD 102 16 PAR 131
17 HGTV 80 17 HLN 128
18 ENT 10 17 TLC 128
19 MTV 155 17 USA 128
20 VHI 123 20 FX 126

How to read: The Efficiency ranker compares a segment’s share of viewing for a specific network compared to total households’ share of viewing for the same network. A higher index indicates that a segment has a higher proportion of viewing for a specific network.

Source: Comcast Viewership Data, Aggregated Viewing by target audience, for example, “Chevy New Car Intenders”
©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. erfec
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HURON-CLINTON METROPARKS

AUDIENCE TARGETED TV SUMMARY - FALL CAMPAIGN 1

Optimized TV campaign targeting your audience efficiently and effectively

Audience: M Family in Motion
Nielsen: Adults 18+

Campaign 09/19/2022-11/06/2022 ot ich
Dat . [ tino €
oes Movies Kids Networks Music La
Market Detroit =
Featured TV
Zones Ann Arbor MI, Chesterfield MI, Detroit MI, Macomb M], Livingston M|, . ' e DRILES ALKING | i t(‘ | |f |Z‘ |;)
Taylor M|, Walled Lake MI, Westland M a a Yy ; S
- | ¥y : \

TV ReaCh / Frequency ]33%/]3 ASpelibinding Masterpiece 1t's Time to Start Watching Catch Up on Season ake'a

Total Networks 32 Tuesday Night Shows

Total Spots 1,739

Total TV Impressions 171,834

Total CPM 17.46

Avg. Monthly Networks 24

Avg. Monthly Spots per Network 22

Avg. Monthly Impressions per Network 2222

Total TV Investment $2,999.75

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual
impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates
provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability
may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. effectv 87/257 8
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HURON-CLINTON METROPARKS

EFFECTV STREAMING SUMMARY FOR HURON-CLINTON METROPARKS
Audience Targeting: M Family in Motion — Fall Campaign 1

A digital solution to complement your multiplatform TV strategy

1. Effectv Streaming- TV-Premium Video Audience Targeting

Campaign Dates:
Zones:
Impression:
Audience:
Investment:
CPM:

09/19/2022 - 11/06/2022

8 Zones

29,41

Mosaic > M Family in Motion
$1,000

$34

2. Effectv Streaming- FEP Audience Targeting

Campaign Dates:
Markets:
Impression:
Audience:
Investment:
CPM:

Total Impressions
Total Digital Investment

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

Zones* Ann Arbor M|, Chesterfield M|, Detroit MI, Macomb M|, Livingston M, Taylor MI, Walled Lake M, Westland Ml

09/19/2022 - 11/06/2022
Detroit

21,739

Mosaic > M Families In Motion
$1,000

$46

51,150
$2,000

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual

impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates

provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability

may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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Lifestyle Groups — Summer Campaign 2

ASPIRATIONAL FUSION - FALL CAMPAIGN 2

Lower-income singles and single parents living in urban
locations and striving to make a better life.

Key Features

* Single parents * Budget constraints
* Apartment living * Active athletes
« Status-conscious * Tech wizards
Channel Preference [ i [
)
- @ . ‘yl@ ' Technology Adoption
220 44 426 82 6 Wizards
a AL,
= e
Head of Household Age Type of Property
19-24 Multi-family: 3 units
SR Q
Estimated Household Income Household Size
Less than $15,000 1Person
Home Ownership Age of Children
Renter 7-9

© 2021 Comcast. All rights reserved. Comcast confidential and proprietary information




Audience Intelligence for Local

WE KNOW HOW AUDIENCES ARE SPENDING THEIR TIME — FALL CAMPAIGN 2

Insights from Comcast Viewership Data for Detroit : R Aspirational Fusion

12 I Households watch an average of 12 cable
networks

3 8% I The top 5 networks make up 38% of TV viewing

71 % I 71% of viewing is outside Prime
mCABLE mBROADCAST m PREMIUM

Source: Audiences are created based on Comcast viewership data;(September 2021-November 2021). Aggregated Viewing Time by network, Cable defined as

Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; September 2021-November 2021.
©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. effec
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Audience Intelligence for Local

VIEWERSHIP DATA INFORMS US ABOUT ACTUAL VIEWING - FALL CAMPAIGN 2

National Detroit

Detroit - R Aspirational
Fusion

B Time Viewed (Linear) m Time Viewed (VOD/DVR)

Source: Audiences are created based on Comcast viewership data;(September 2021-November 2021). Aggregated Viewing Time by network, Cable defined as
Ad-Insertable Networks; Broadcast defined as NBC, CBS, FOX, ABC. Premium defined as HBO, STARZ, Cinemax, Showtime; September 2021-November 2021.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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Audience Intelligence for Local

BETTER RECOMMENDATIONS BASED ON INSIGHTS FROM VIEWERSHIP DATA
FALL CAMPAIGN 2

DMA: Detroit

WE BUILD YOUR PLAN BASED ON DATA INSIGHTS

Target: R Aspirational Fusion

Zones( Ann Arbor Ml,Chesterfield Ml,Detroit M,Macomb Ml Livingston Ml Taylor

() s): MI,Walled Lake M|,Westland MI
o BEST N ETWORK Reach Ranker Efficiency Ranker
6 Comblnatlons Network Network
GEO-TARGETED Lo Lo
2 BET 252 2 BET 252
(1] 3 VHI 226 3 VHI 226
V|EWERSH|P TO YOUF Market 4 ESPN 82 4 TOON 184
5 TNT 13 5 LMN 180
6 CNN 81 6 OWN 166
{Q.:} Data 7 AMC 131 7 NICK 144
8 FX 18 8 WETV 143
9 FRFM 12 9 MTV 136
10 AEN 13 10 AMC 131
l USA 121 1l ID 127
12 NICK 144 12 LIF 126
R Aspirational Fusion audience in Ann Arbor MI|,Chesterfield 13 ™ 254 13 ESNU 125
. . . 14 TBSC 90 14 SYFY 124
Ml,Detroit Ml,Macomb Ml Livingston Ml, Taylor M|,Walled Lake 15 SYEY a 15 USA ”
MI,Westland Ml are 154% more likely to view TV1 16 MTV 136 16 FX 18
17 TOON 184 17 AEN 13
18 LMN 180 17 TNT 13
19 ENT 95 19 FRFM 12
20 FXNC 53 20 TRU 10

How to read: The Efficiency ranker compares a segment’s share of viewing for a specific network compared to total households’ share of viewing for the same network. A higher index indicates that a segment has a higher proportion of viewing for a specific network.

Source: Comcast Viewership Data, Aggregated Viewing by target audience, for example, “Chevy New Car Intenders”
©2022 Comcast. All rights reserved. Comcast confidential and proprietary information. erfec
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HURON-CLINTON METROPARKS

AUDIENCE TARGETED TV SUMMARY - FALL CAMPAIGN 2

Optimized TV campaign targeting your audience efficiently and effectively

Audience: R Aspirational Fusion

Nielsen; Adults 18+

Campaign Dates ~ 09/19/2022-11/06/2022 On Demand A ) b
Movies Kids Networks Music ~Latino We
Market Detroit —
1TV
Zones Ann Arbor M|, Chesterfield MI, Detroit MIl, Macomb M|, Livingston MI, Taylor MI, Walled RERRSE

Lake MI, Westland Ml

TV Reach / Frequency
Total Networks
Total Spots

Total TV Impressions
Total CPM

Avg. Monthly Networks

Avg. Monthly Spots per Network
Avg. Monthly Impressions per Network

Total TV Investment

& & THEQDEILES n |_‘ ‘C | FE R
’

Aspeubinding Masterpiece 1t Time o Start Watching Take'#Walk on the Dark Side

1.4%/1.6
21
1,969

Tuesday Night Shows

185,559
16.17

15
39
3,829

$2,999.75

REQUESTING READ-ONLY GA ACCESS FOR REPORTING / PROVING PERFORMANCE

All schedules are subject to the Effectv Advertising Terms and Conditions. The TV impression values are based on the average Nielsen impression forecasts for each network and are summed across all networks in the schedule. It does not represent total impression achievement for this schedule, as actual

impression clearances will be based on the time and network in which each individual spot airs.Effectv’s spot and clearance information provided during a broadcast month is preliminary and may vary from final verifications and/or invoices. Other impressions, cpm, reach, frequency, or spot estimates
provided by Effectv are based on data provided by Effectv or a third party and are for informational purposes only and may not be used for billing purposes. Proposal is representative of inventory/rates as of 02/17/2022 but is not guaranteed and may vary from your final schedule as inventory availability

may change.

©2022 Comcast. All rights reserved. Comcast confidential and proprietary information.
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HURON-CLINTON METROPARKS

EFFECTV STREAMING SUMMARY FOR HURON-CLINTON METROPARKS
Audience Targeting: R Aspirational Fusion — Fall Campaign 2

A digital solution to complement your multiplatform TV strategy

1. Effectv Streaming- TV-Premium Video Audience Targeting

Campaign Dates: 09/19/2022 - 11/06/2022
Markets: Detroit

Impression: 29,41

Audience: Mosaic > R Aspirational Fusion
Investment: $1,000

CPM: $34

2. Effectv Streaming- FEP Audience 